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Perkembangan desa wisata di Indonesia terus mengalami peningkatan, namun 

demikian perkembangan tersebut belum dibarengi dengan kualitas pengelolaannya, 

sehingga dalam pelaksanaannya masih ditemukan ketidakamanan dan 

ketidaknyamanan dari wisatawan yang berkunjung. Hal tersebut dapat disebabkan 

oleh tidak adanya integrasi pengelolaan risiko operasional dengan komponen wisata 

di desa wisata. Dampaknya adalah tidak terwujudnya pengalaman wisata yang 

berkesan dan memengaruhi pada niat berkunjung kembali dan niat 

merekomendasikan desa wisata. Penelitian ini bertujuan untuk mengevaluasi 

integrasi pengelolaan risiko operasional dengan komponen wisata dengan 

pengalaman wisata yang berkesan, mengevaluasi pengalaman wisata yang berkesan 

dengan niat berkunjung kembali dan niat merekomendasikan serta mengevaluasi 

moderasi harga terpersepsi terhadap pengalaman wisata yang bekesan kepada niat 

berkunjung kembali dan niat merekomendasikan. Metode penelitian yang 

digunakan adalah metode kuantitatif dengan responden berjumlah 480 responden. 

Analisis data yang digunakan adalah SEM-PLS. Hasil penelitian menunjukkan 

bahwa Integrasi pengelolaan risiko operasional dengan komponen wisata 

memengaruhi pengalaman wisata yang berkesan bagi wisatawan, dengan nilai 

koefisien jalur sebesar 0.875, t-statistik 46.023, dan p-value 0.000. Pengalaman 

wisata yang berkesan di desa wisata memengaruhi niat wisatawan untuk 

berkunjung kembali dan niat merekomendasikan, dengan nilai koefisien jalur 

sebesar 0.252, t-statistik 7.302, dan p-value 0.000 dan 0.879, t-statistik 44.054, dan 

p-value 0.000, Harga terpersepsi oleh wisatawan terbukti secara signifikan 

memoderasi negatif antara pengalaman wisata yang berkesan dengan niat 

berkunjung kembali ke desa wisata, dengan koefisien jalur moderasi menunjukkan 

-0.163, dengan t-statistik 5.345 dan p-value 0.000.  Selanjutnya, harga terpersepsi 

oleh wisatawan memoderasi negatif dan tidak signifikan antara pengalaman wisata 

yang berkesan dengan niat untuk merekomendasikan desa wisata kepada orang lain, 

dengan koefisien moderasi -0.025, hasil uji statistik dengan t-statistik 0.978 dan p-

value 0.328.  

Kata Kunci : Risiko Operasional, Komponen Wisata, Desa Wisata, Pengalaman 

Wisata yang Berkesan, Niat Berkunjung Kembali, Niat 

Merekomendasikan, Harga Terpersepsi 
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ABSTRACT 

The development of tourist villages in Indonesia continues to increase. However, 

this growth has not been accompanied by improvements in the quality of their 

management. As a result, many tourist villages still experience issues related to 

visitor safety and comfort. One of the underlying causes is the lack of integration 

between operational risk management and the tourism components within these 

villages. This gap can lead to less memorable tourism experiences, which in turn 

affects tourists’ intentions to revisit and recommend the destination to others. This 

study aims to evaluate the integration of operational risk management with tourism 

components in relation to creating a memorable travel experience, evaluate the 

effect of a memorable travel experience on tourists' intention to revisit and to 

recommend the destination; and evaluate the moderating effect of perceived price 

on the relationship between a memorable travel experience and both the intention 

to revisit and the intention to recommend. A quantitative research method was 

employed, involving 480 respondents. Data were analyzed using Structural 

Equation Modeling with Partial Least Squares (SEM-PLS). The findings reveal that 

the integration of operational risk management with tourism components 

significantly influences the creation of a memorable tourist experience, with a path 

coefficient of 0.875, t-statistic of 46.023, and a p-value of 0.000. A memorable 

tourist experience significantly affects both the intention to revisit (path coefficient 

= 0.252, t-statistic = 7.302, p-value = 0.000) and the intention to recommend (path 

coefficient = 0.879, t-statistic = 44.054, p-value = 0.000). Furthermore, the 

perceived price significantly moderates the relationship between a memorable 

tourist experience and the intention to revisit, with a negative path coefficient of -

0.163, t-statistic of 5.345, and p-value of 0.000. However, the moderating effect of 

perceived price on the relationship between a memorable tourist experience and 

the intention to recommend is not significant (path coefficient = -0.025, t-statistic 

= 0.978, p-value = 0.328). 

Keywords: Operational Risk, Tourism Components, Tourist Villages, Memorable 

Tourism Experience, Intention to Revisit, Intention to Recommend, 

Perceived Price. 

 

 
 

 

 

 

 

 



ix 

 

DAFTAR ISI 
PERNYATAAN KEASLIAN DISERTASI…………………………………………………….. …. ….i 

HALAMAN PENGESAHAAN…………………………………………………………………. 

.viii 

DAFTAR ISI…………………………………………………………………………………………...ix 

DAFTAR GAMBAR………………………………………………………………………………....xiii 

DAFTAR GRAFIK...…………………………………………………………………………………xv 

DAFTAR TABEL...………………………………………………………………………………….xvi 

BAB I PENDAHULUAN ................................................................................... 1 

1.1. Latar Belakang.................................................................................................................. 1 

1.2. Celah Fenomena ............................................................................................................. 12 

1.2.1. Profil Desa Wisata Tugu Utara ............................................................................. 15 

1.2.2. Profil Desa Wisata Batulayang ............................................................................. 22 

1.3. Celah Penelitian .............................................................................................................. 33 

1.4. Celah Teori ..................................................................................................................... 40 

1.5. Pernyataan Masalah Penelitian ....................................................................................... 44 

1.6. Persoalan Penelitian........................................................................................................ 45 

1.7.   Tujuan Penelitian ............................................................................................................ 45 

1.8.   Manfaat Penelitian .......................................................................................................... 46 

1. Manfaat Penelitian ................................................................................................ 46 

2. Manfaat Keilmuan................................................................................................. 46 

3. Manfaat Manajerial (Manfaat Praktis) .................................................................. 46 

1.9.  Batasan Penelitian ............................................................................................................ 47 

BAB II. TINJAUAN PUSTAKA ..................................................................... 48 

2.1.   Niat Berkunjung Kembali (Revisit Intention) ................................................................. 48 

2.1.1. Niat Berkunjung Kembali Ke Desa Wisata .......................................................... 52 

2.1.2. Dimensi-Dimensi Niat Berkunjung Kembali Di Desa Wisata ............................. 53 

…….ii 

LEMBAR PERSETUJUAN…………………………………………………………………………...iii 

HALAMAN PENGESAHAN DISERTASI…..……………………………………………………….iv 

KATA PENGANTAR……………………………………………………………………………….…v 

ABSTRAK………………………………………………………………………………………….....vii

ABSTRACT………………………………………………………………………………………….. 



x 

 

2.2.   Niat Untuk Merekomendasikan ...................................................................................... 55 

2.2.1. Niat Untuk Merekomendasikan Desa Wisata ....................................................... 57 

2.3.   Harga Terpersepsi (Perceived price) .............................................................................. 62 

2.3.1. Harga Terpersepsi Di Desa Wisata ....................................................................... 63 

2.3.2.  Dimensi - Dimensi Harga Terpersepsi ................................................................ 64 

2.4.   Pengalaman Berwisata (Tourism Experience) ................................................................ 65 

2.4.1. Pengalaman Wisata yang Berkesan (Memorable Tourism Experience) .............. 66 

2.4.2. Dimensi-Dimensi Pengalaman Wisata Yang Berkesan ....................................... 69 

2.5.   Manajemen Risiko .......................................................................................................... 70 

2.5.1. Manajemen Risiko Pada Industri Pariwisata ........................................................ 73 

2.5.2. Manajemen Risiko Pada Desa Wisata .................................................................. 79 

2.5.3. Integrasi Pengelolaan Risiko Operasional dengan Komponen Wisata ................. 82 

2.7.   Rerangka Pemikiran ........................................................................................................ 90 

2.7.   Hipotesis Penelitian ........................................................................................................ 90 

2.7.1. Pengaruh Integrasi Pengelolaan Risiko Operasional dengan Komponen Wisata 

terhadap Pengalaman Wisata yang Berkesan........................................................ 90 

2.7.2. Pengaruh Pengalaman Wisata Yang Berkesan Terhadap Niat Untuk Berkunjung 

Kembali ................................................................................................................. 91 

2.7.3. Pengaruh Pengalaman Wisata Yang Berkesan Terhadap Niat Untuk 

Merekomendasikan ............................................................................................... 92 

2.7.4.  Harga Terpersepsi Memoderasi Terhadap Pengalaman Wisata Yang Berkesan 

Kepada Niat Berkunjung Kembali dan Niat untuk Merekomendasikan............... 94 

2.8.    Model Penelitian ............................................................................................................ 96 

BAB III. METODE PENELITIAN ................................................................ 97 

3.1. Rancangan Penelitian ..................................................................................................... 97 

3.2. Obyek Penelitian ............................................................................................................ 97 

3.3. Waktu dan Tempat Lokasi Penelitian............................................................................. 98 

3.4. Variabel Penelitian ......................................................................................................... 99 

3.5. Rujukan Penelitian ....................................................................................................... 100 

3.5.1. Niat Untuk Berkunjung Kembali ........................................................................ 100 

3.5.2. Niat Untuk Merekomendasikan .......................................................................... 102 



xi 

 

3.5.3. Harga Terpersepsi  .............................................................................................. 104 

3.5.4. Pengalaman Wisata yang Berkesan .................................................................... 106 

3.5.5. Integrasi Pengelolaan Risiko Operasional dengan Komponen Wisata ............... 107 

3.6. Populasi Dan Sampel .................................................................................................... 110 

3.7. Instrumen Penelitian ..................................................................................................... 112 

3.8. Skala Pengukuran ......................................................................................................... 112 

3.9. Teknik Pengumpulan Data ........................................................................................... 113 

3.10. Uji Instrumen Penelitian ............................................................................................... 114 

3.10.1. Uji Instrumen Kuantitatif ............................................................................... 114 

3.11. Teknik Analisis Data .................................................................................................... 117 

BAB IV. HASIL DAN PEMBAHASAN ....................................................... 118 

4.1. Hasil Penelitian ............................................................................................................. 118 

4.1.1. Karakteristik Responden Penelitian ................................................................... 118 

4.1.2 Analisis Deskriptif Variabel Penelitian ............................................................... 136 

4.1.3. Hasil Olahan Data Variabel Penelitian Desa Wisata Tugu Utara dan Desa Wisata 

Batulayang Kabupaten Bogor ............................................................................. 149 

4.1.4. Hasil Olahan Integrasi Pengelolaan Risiko Operasional dengan Komponen 

Wisata pada Desa di Kabupaten Bogor............................................................... 212 

4.1.5. Pembahasan Hasil Penelitian Niat Berkunjung Kembali dan Niat 

Merekomendasikan Desa Wisata Berbasis Integrasi Pengelolaan Risiko 

Operasional dengan Komponen Wisata .............................................................. 237 

4.1.6. Hasil Focus Group Discussion ........................................................................... 248 

4.2. Evaluasi Integrasi Pengelolaan Risiko Operasional dengan Komponen Wisata Pada 

Desa Wisata di Kabupaten Bogor................................................................................. 256 

BAB V SIMPULAN DAN SARAN ............................................................... 259 

5.1. Simpulan ....................................................................................................................... 259 

5.2. Saran ............................................................................................................................. 262 

5.2.1. Saran untuk Implikasi Teoritis ........................................................................... 262 

5.2.2. Saran untuk Implikasi Kepentingan Praktis ....................................................... 263 

5.2.3. Saran Penelitian Di Masa Depan ........................................................................ 264 

DAFTAR PUSTAKA ..................................................................................... 266 

 



xii 

 

 

DAFTAR GAMBAR 

 

Gambar 1. 1. Peta kawasan Desa Tugu Utara, Kabupaten Bogor ........................................... 16 

Gambar 1. 2. Fasilitas akomodasi di Desa Tugu Utara............................................................ 20 

Gambar 1. 3. Fasilitas Toilet Umum yang berada di Kawasan Desa Wisata Tugu Utara ....... 20 

Gambar 1. 4. Fasilitas warung yang terdapat di Desa Wisata Tugu Utara .............................. 21 

Gambar 1. 5. Kondisi jalan menuju Desa Wisata Tugu Utara ................................................. 21 

Gambar 1. 6. Fasilitas layanan tambahan yang terdapat di Desa Wisata Tugu Utara ............. 22 

Gambar 1. 7. Peta kawasan Desa Batulayang, Kabupaten Bogor ........................................... 22 

Gambar 1. 8. Akomodasi yang terdapat di Desa Wisata Batulayang ...................................... 26 

Gambar 1. 9. Café/restoran di Desa Wisata Batulayang .......................................................... 26 

Gambar 1. 10. Ruang Pertemuan yang Nyaman ...................................................................... 27 

Gambar 1. 11. Kondisi Toilet yang Nyaman dan Bersih ......................................................... 27 

Gambar 1. 12. Kondisi jalan dan jenis moda transportasi menuju Desa Wisata Batulayang .. 28 

Gambar 1. 13. Aktivitas layanan tambahan outbond dan ATV di Desa Wisata Batulayang .. 29 

Gambar 2. 1. Konsep Niat Berkunjung Kembali ..................................................................... 50 

Gambar 2. 3. Niat Berkunjung Kembali .................................................................................. 55 

Gambar 2. 4. Niat untuk Merekomendasikan .......................................................................... 61 

Gambar 2. 5. Harga Terpersepsi .............................................................................................. 65 

Gambar 2. 6. Pengalaman Wisata Yang Berkesan .................................................................. 70 

Gambar 2. 7. Tahapan-Tahapan Dalam Melakukan Manajemen Risiko ................................. 72 

Gambar 2. 8. Konseptual Manajemen Risiko pada Bidang Pariwisata ................................... 74 

Gambar 2. 9. Klasifikasi Risiko Industri Pariwisata ................................................................ 75 

Gambar 2. 10. Model Peristiwa Risiko Pariwisata .................................................................. 77 

Gambar 2. 11. Komponen Wisata ............................................................................................ 85 

Gambar 2. 12. Konsep Integrasi Pengelolaan Risiko Operasional dengan Komponen Wisata

........................................................................................................................ 89 

Gambar 2. 13. Rerangka Pemikiran Penelitian ........................................................................ 90 

Gambar 2. 14. Model Penelitian .............................................................................................. 96 

Gambar 3. 1. Variabel Penelitian dan Indikator .................................................................... 110 

Gambar 4. 1. Convergent Validity Estimasi Model Pertama Niat Berkunjung Kembali Dan 

Merekomendasikan Desa Wisata Berbasis Integrasi Pengelolaan Risiko 



xiii 

 

Operasional Dengan Komponen Wisata Di Desa Wisata Tugu Utara 

Kabupaten Bogor ......................................................................................... 150 

Gambar 4. 2. Convergent Validity Estimasi Model Pertama Niat Berkunjung Kembali Dan 

Merekomendasikan Desa Wisata Berbasis Integrasi Pengelolaan Risiko 

Operasional Dengan Komponen Wisata Di Batulayang Kabupaten Bogor 150 

Gambar 4. 3. Convergent Validity Estimasi Model Kedua Niat berkunjung kembali dan 

merekomendasikan desa wisata berbasis integrasi pengelolaan risiko 

operasional dengan komponen wisata di Desa Wisata Tugu Utara Kabupaten 

Bogor............................................................................................................ 161 

Gambar 4.4. Convergent validity estimasi model kedua niat berkunjung kembali dan 

merekomendasikan desa wisata berbasis integrasi pengelolaan risiko 

operasional dengan komponen wisata di Desa Wisata Batulayang Kabupaten 

Bogor............................................................................................................ 161 

Gambar 4. 5. Estimasi Koefisien Jalur Niat Berkunjung Kembali Dan Merekomendasikan Desa 

Wisata Berbasis Integrasi Pengelolaan Risiko Operasional Dengan Komponen 

Wisata Di Desa Wisata Tugu Utara Kabupaten Bogor ................................ 181 

Gambar 4. 6. Estimasi Koefisien Jalur Niat Berkunjung Kembali Dan Merekomendasikan Desa 

Wisata Berbasis Integrasi Pengelolaan Risiko Operasional Dengan Komponen 

Wisata Di Wisata Batulayang Kabupaten Bogor ......................................... 182 

Gambar 4. 7. Convergent Validity Estimasi Model Pertama Niat Berkunjung Kembali Dan 

Merekomendasikan Desa Wisata Berbasis Integrasi Pengelolaan Risiko 

Operasional Dengan Komponen Wisata Pada Desa Wisata Di Kabupaten 

Bogor............................................................................................................ 213 

Gambar 4. 8. Convergent Validity Estimasi Model Kedua Niat Berkunjung Kembali Dan 

Merekomendasikan Desa Wisata Berbasis Integrasi Pengelolaan Risiko 

Operasional Dengan Komponen Wisata Pada Desa Wisata Di Kabupaten 

Bogor............................................................................................................ 219 

Gambar 4.9. Estimasi Model Koefisien Jalur Niat Berkunjung Kembali Dan 

Merekomendasikan Desa Wisata Berbasis Integrasi Pengelolaan Risiko 

Operasional Dengan Komponen Wisata Pada Desa Wisata Di Kabupaten 

Bogor............................................................................................................ 232 

Gambar 4.10. Uji Hipotesis Model Desa Wisata Berbasis Pengelolaan Risiko Operasional 248 

Gambar 4. 11. Fishbone Risiko Operasional di Desa Wisata ................................................ 252 



xiv 

 

DAFTAR GRAFIK 

 

Grafik 1. 1. Perkembangan Tingkat Kunjungan Wisatawan Mancanegara 2024 ...................... 2 

Grafik 1. 2. Perkembangan Tingkat Perjalanan Wisata Nusantara Tahun 2024 ....................... 3 

Grafik 1. 3. Perkembangan Jumlah Objek Daya Tarik Wisata Komersial di Indonesia, 2019–

2023. ........................................................................................................................ 4 

Grafik 1. 4. Persentase Objek Daya Tarik Wisata Komersial menurut Jenis Daya Tarik 

Wisata, 2023............................................................................................................ 5 

Grafik 1. 5. Perkembangan Jumlah Desa Wisata di Indonesia .................................................. 6 

Grafik 1. 6. Perkembangan Jumlah Desa Wisata di Kabupaten Bogor ................................... 13 

Grafik 1. 7. Tingkat Kunjungan Wisatawan ke Desa Wisata Di Kabupaten Bogor ................ 15 

Grafik 1. 8. Tingkat kunjungan wisatawan ke Desa Wisata Tugu Utara Tahun 2023 ............ 18 

Grafik 1. 9. Tingkat kunjungan wisatawan ke Desa Wisata Tugu Batulayang 2023 ........................... 24 

Grafik 1. 10. VoS Viewer Pengelolaan Risiko Operasional di Desa wisata ........................................ 33 

Grafik 4. 1. Jawaban Responden Mengenai Destinasi wisata yang  Pertama Kali Terlintas 

Ketika Ingin Liburan ........................................................................................ 122 

Grafik 4. 2. Jawaban Responden Mengenai Waktu Yang Tepat Mengunjungi Desa Wisata 123 

Grafik 4. 3. Tanggapan Responden Mengenai Alasan Mengunjungi Desa Wisata ............... 123 

Grafik 4. 4. Penilaian Responden terhadap Kualitas Komponen Wisata di Desa Wisata ..... 124 

Grafik 4. 5. Tanggapan Responden Mengenai Pengambilan Keputusan Datang Ke Desa 

Wisata ............................................................................................................... 127 

Grafik 4. 6. Tanggapan Responden Mengenai Alasan Utama Mengunjungi Desa Wisata ... 127 

Grafik 4. 7. Tanggapan Responden Mengenai Asal Informasi Desa Wisata ......................... 129 

Grafik 4. 8. Tanggapan Responden Mengenai Isi Informasi yang Diterima ......................... 130 

Grafik 4. 9. Tanggapan Responden Akan Pihak Memengaruhi Keputusan Wisatawan Untuk 

Mengunjungi Desa Wisata ................................................................................ 130 

Grafik 4. 10. Tanggapan Responden Mengenai Kesan Setelah Mengunjungi Desa Wisata . 131 

Grafik 4. 11. Tanggapan Responden Mengenai Niat Datang Kembali Serta Alasan Datang 

Kembali Ke Desa Wisata .................................................................................. 132 

Grafik 4. 12. Tanggapan Responden Mengenai Niat  Merekomendasikan Serta Alasan 

Merekomendasikan Desa Wisata ...................................................................... 135 

Grafik 4. 13. Tanggapan Kepuasan Responden Atas Pengalaman Yang Disebabkan Oleh 

Atribut Wisata Di Desa Wisata......................................................................... 135 



xv 

 

DAFTAR TABEL 

 

Tabel 1. 1. Peringkat Kinerja Pariwisata Indonesia pada Tingkat Asean dan Dunia ................ 1 

Tabel 1. 3. Jarak ke Desa Tugu Utara, Kabupaten Bogor........................................................ 16 

Tabel 1. 4. Atraksi Wisata di Desa Tugu Utara ....................................................................... 19 

Tabel 1. 5. Jarak ke Desa Batulayang, Kabupaten Bogor ........................................................ 23 

Tabel 1. 6. Atraksi Wisata di Desa Wisata Batulayang ........................................................... 25 

Tabel 1. 7. Kejadian-Kejadian Risiko Pada Desa Wisata Di Kabupaten Bogor ...................... 30 

Tabel 1. 8. Celah Penelitian ..................................................................................................... 35 

Tabel 1. 9. Celah Teori ............................................................................................................ 42 

Tabel 2. 1. Dimensi-Dimensi Niat Berkunjung Kembali Di Desa Wisata .............................. 54 

Tabel 2. 3. Dimensi-Dimensi Niat Untuk Merekomendasikan Di Desa Wisata ..................... 60 

Tabel 2. 4. Dimensi Harga Terpersepsi Pada Bidang Pariwisata ............................................ 64 

Tabel 2. 5. Dimensi-Dimensi Pengalaman Wisata Yang Berkesan Di Desa Wisata ............... 69 

Tabel 2. 6. Dimensi-dimensi Komponen Wisata di Desa Wisata ............................................ 85 

Tabel 3. 1, Rencana Aktivitas Penelitian Disertasi .................................................................. 98 

Tabel 3. 3. Variabel/Peubah Penelitian Model Desa Wisata Berbasis Pengelolaan Risiko 

Operasional di Kabupaten Bogor .......................................................................... 100 

Tabel 3. 4. Indikator-Indikator Pengukuran Variabel Niat Untuk Berkunjung Kembali ...... 100 

Tabel 3. 5. Indikator-Indikator Pengukuran Variabel Niat Untuk Merekomendasikan ........ 103 

Tabel 3. 6. Indikator-Indikator Pengukuran Variabel Harga Terpersepsi (perceived price) . 105 

Tabel 3. 7. Indikator-Indikator Pengukuran Variabel Pengalaman Wisata Yang Berkesan .. 106 

Tabel 3. 8. Indikator-Indikator Pengukuran Variabel Integrasi Pengelolaan Risiko 

Operasional dengan Komponen Wisata ................................................................ 108 

Tabel 3. 9. Interpretasi Nilai Rata-Rata Indikator Penelitian................................................. 113 

Tabel 3. 10. Panduan Construct Validity ............................................................................... 115 

Tabel 3. 11. Panduan Nilai Reliability Test .......................................................................... 116.  

Tabel 4. 1. Karakteristik Responden Penelitian ..................................................................... 118 

Tabel 4. 2. Tanggapan Responden Terhadap Variabel Niat Berkunjung Kembali ............... 136 

Tabel 4. 3. Tanggapan Responden Terhadap Variabel Keinginan Merekomendasikan Desa 

Wisata.................................................................................................................. 138 

Tabel 4. 4. Tanggapan Responden Terhadap Variabel Pengalaman Wisata Yang berkesan di 

Desa Wisata......................................................................................................... 140 



xvi 

 

Tabel 4. 5. Tanggapan Responden Terhadap Variabel Harga Terpersepsi di Desa Wisata .. 143 

Tabel 4. 6. Tanggapan Responden Terhadap Variabel Integrasi Pengelolaan Risiko  

Operasional dengan Komponen Wisata di Desa Wisata ..................................... 146 

Tabel 4. 7. Estimasi Model Pertama Outer loading Dan Average Variance Exracted Pada 

Indikator Penelitian (First Order) ....................................................................... 152 

Tabel 4. 8. Nilai Outer loading ≤ 0,708 pada Desa Wisata Tugu Utara dan Desa Wisata 

Batulayang .......................................................................................................... 160 

Tabel 4. 9. Estimasi Model Pertama Outer loading Dan Average Variance Exracted Pada 

Indikator Penelitian (First Order) ....................................................................... 163 

Tabel 4. 10. Fornell and Larcker Model Pengelolaan Risiko Operasional Di Desa Wisata 

Tugu Utara .......................................................................................................... 173 

Tabel 4. 11. Fornell and Larcker Model Pengelolaan Risiko Operasional Di Desa Wisata 

Batulayang ........................................................................................................ 174 

Tabel 4. 12. Cross Loading Model Desa Wisata Berbasis Risiko Operasional di Desa Wisata 

Tugu Utara ........................................................................................................ 175 

Tabel 4. 13. Cross Loading Model Desa Wisata Berbasis Risiko Operasional di Desa Wisata 

Batulayang ........................................................................................................ 176 

Tabel 4. 14. Nilai Construct Reliability ................................................................................. 177 

Tabel 4. 15. Hasil Pengujian Nilai R-Square  dan R-square adjusted ................................... 179 

Tabel 4. 16.  Analisis Koefisien Jalur (Path Coefficient) Pengelolaan Risiko Operasional di 

Desa Wisata di Kabupaten Bogor ..................................................................... 182 

Tabel 4. 17. Hasil Uji Hipotesis Penelitian ............................................................................ 187 

Tabel 4. 18. Penjabaran Hasil Uji Hipotesis .......................................................................... 188 

Tabel 4. 19.  Pembahasan Hasil Penelitian Desa Wisata Tugu Utara dan Desa Wisata 

Batulayang Kabupaten Bogor ........................................................................... 201 

Tabel 4. 20. Estimasi Model Pertama Outer loading Dan Average Variance Extracted Pada 

Indikator Penelitian (First Order) Desa Wisata Kabupaten Bogor .................. 214 

Tabel 4. 21. Estimasi Model Kedua Outer loading Dan Average Variance Extracted Pada 

Indikator Penelitian (First Order) Desa Wisata Kabupaten Bogor .................. 220 

Tabel 4. 22. Fornell and Larcker Model Pengelolaan Risiko Operasional Di Desa Wisata .. 226 

Tabel 4. 23. Cross Loading Model Desa Wisata Berbasis Risiko Operasional di Desa Wisata

 .......................................................................................................................... 227 

Tabel 4. 24. Nilai Construct Reliability dan Validity ............................................................ 228 



xvii 

 

Tabel 4. 25.  Hasil Pengujian Nilai R-Square  dan R-square adjusted .................................. 230 

Tabel 4. 26.  Analisis Koefisien Jalur (Path Coefficient) Pengelolaan Risiko Operasional di 

Desa Wisata di Kabupaten Bogor ..................................................................... 232 

Tabel 4. 27. Hasil Uji Hipotesis Penelitian ............................................................................ 235 

Tabel 4. 28. Tanggapan Peserta FGD Mengenai Definisi Dari Risiko, Risiko Di Desa Wisata 

Dan Risiko Operasional Di Desa Wisata .......................................................... 249 

Tabel 4. 29.  Pemetaan Risiko Operasional Berbasis Interaksi Antara Komponen Wisata Dan 

Pilar Risiko Operasional ................................................................................... 253 

Tabel 4. 30.  Rancangan Strategis Pengembangan Integrasi pengelolaan Risiko Operasional 

dengan komponen wisata pada Desa Wisata di Kabupaten Bogor .................. 258 

 

 

 

 

 

 

 

 

 

 

 



266 

 

DAFTAR PUSTAKA 
 

Abbasi, G. A., Kumaravelu, J., Goh, Y. N., & Singh, K. S. D. (2021). Understanding the 

intention to revisit a destination by expanding the theory of planned behaviour . Spanish 

Journal of Marketing-ESIC, 25(2), 282–311. 

Acebes, F., González-Varona, J. M., López-Paredes, A., & Pajares, J. (2024). Beyond 

probability-impact matrices in project risk management: A quantitative methodology for 

risk prioritisation. Humanities and Social Sciences Communications, 11(1). 

https://doi.org/10.1057/s41599-024-03180-5 

Adira, P., Herlambang, S., & Wipranata, B. I. (2023). STUDI KEBERHASILAN 

PENGELOLAAN PADA DESA WISATA BERBASIS MASYARAKAT (OBJEK 

STUDI : DESA WISATA BATULAYANG, KECAMATAN CISARUA, KABUPATEN 

BOGOR). Jurnal Sains, Teknologi, Urban, Perancangan, Arsitektur (Stupa), 4(2), 3127–

3140. https://doi.org/10.24912/stupa.v4i2.22368 

Afif, M., & Hasani, A. (2023). PERCEIVED VALUE, SERVICE QUALITY, AND 

HERITAGE TOURISM EFFECT TO REVISIT INTENTION OF GUEST. Jurnal 

Manajemen Pemasaran Dan Perilaku Konsumen, 2(3). https://doi.org/10.21776/jmppk 

Ahmad, S., Kamran, M., & Shahid, T. (2024). Predicting Tourists Behavioral Intention through 

Antecedents of Attitude Towards Destination. Social Science Multidisciplinary Review, 

1. https://doi.org/10.69591/ssmr.v1i.27 

Ahsanah, U., & Artanti, Y. (2021). The Role of Memorable Tourism Experiences in the 

Relation between City Image and Visitor Engagement Toward Re-Visit Intention to 

Yogyakarta City. Jurnal Manajemen Bisnis, 12(1), 56–70. 

https://doi.org/10.18196/mabis.v12i1.9138 

Ajzen, I. (2005). Attitudes, Personality and Behavior (T. Manstead, Ed.; Second Edition). Mc 

Graw-Hill - Open University Press. 

Akbar, I. S., Sibarani, R., & Chaloq. (2023). Analysis of the Effect of Attraction, Accessibility 

(4ASC) Components on Visitor Satisfaction in Tourism Destinations Samosir District. 

Journal of Social Interactions and Humanities (JSIH), 2(2), 93–104. 

Alex Sobur. (2002). Analisa teks media: Suatu pengantar untuk analisa wacana, analisa 

semiotika dan analisa framing. Bandung: PT Remaja Rosda Karya. 

Al-Laymoun, M., Alsardia, K., & Albattat, A. (2020). Service quality and tourist satisfaction 

at homestays. Management Science Letters, 10(1), 209–216. 

https://doi.org/10.5267/j.msl.2019.8.002 

Amaro, D., Caldeira, A. M., & Seabra, C. (2023). Transformative experiences in tourism: A 

conceptual and critical analysis integrating consumer and managerial perspectives. 

Tourism and Hospitality Research. https://doi.org/10.1177/14673584231182971 



267 

 

Amaro, S., Chaves, N. B., Henriques, C., & Barroco, C. (2023). Motivation-Based 

Segmentation of Visitors to a UNESCO Global Geopark. Geoheritage, 15(2). 

https://doi.org/10.1007/s12371-023-00848-3 

Ambarwati, D., & Munawaroh, A. N. (2023). Do attraction, accesibility, amenities and 

ancillary for interest visiting of visitor_ the role of customers satisfaction. Enrichment: 

Journal of Management, 13(5), 3268–3280. 

Amir, S., Astuti, W., & Chandrarin, G. (2024). More Than Nature: Why Do Tourists Return to 

Ecotourism? Exploring the Dimensions of Memorable Tourist Experiences as a 

Determinant of Revisit and Recommend Intention. Journal of Ecohumanism, 3(8), 2326–

2338. https://doi.org/10.62754/joe.v3i8.4903 

Anggraini, V., Sadat, A. M., & Monoarfa, T. A. (2023). The Effect of Perceived Value and 

Tourist Experience on Revisit Intention through Customer Satisfaction as Mediation 

Variables in Tourism Village. International Journal of Current Economics & Business 

Ventures, 1(3), 328–340. https://scholarsnetwork.org/journal/index.php/ijeb 

Ansyari, S. (2024). Implementation of Risk Management in Strategic Decision Making. 

Journal Od Scientific Interdisiplinary, 1(1). 

https://journal.banjaresepacific.com/index.php/jsi 

Antavaya, I. N., Juliyanti, B., & Djunaid, I. S. (2024). THE EFFECT OF CUSTOMER 

RELATIONSHIP MANAGEMENT (CRM) AND CUSTOMER EXPERIENCE ON 

REPURCHASE INTENTION THROUGH CUSTOMER SATISFACTION AS 

INTERVENING VARIABLE. Global Sustainable Tourism Conference: Charting Paths 

for Reponsible Travel (GLOST) 2024, 1–9. 

Ardiansyah, R., Yusmur, A., Marlinda, S., & Bigcas, E. V. (2023). ECOTOURISM AND 

BIODIVERSITY CONSERVATION: PARADIGM SHIFTING AND FUTURE 

ACTION Ecotourism and Biodiversity Conservation. In BIODIVERS (Vol. 2, Issue 1). 

Arevin, A. T., Sarna, M., Asngari, P. S., & Mulyono, P. (2016). The Empowerment Model of 

Coastal Homestay Business Owners in Five Strategic Areas of National Tourism. Bisnis 

& Birokrasi Journal, 21(1). https://doi.org/10.20476/jbb.v21i1.4039 

Arikunto, S. (2010). Prosedur Penelitian (Suatu Pendekatan Praktek). PT. Rineka Cipta 

Jakarta. 

Artal-Tur, A., & Sánchez-Casado, N. (2019). Exploring Tourist Satisfaction and Destination 

Loyalty. In Tourism, Hospitality and Event Management (pp. 75–99). Springer Nature. 

https://doi.org/10.1007/978-3-030-16981-7_5 

Assegaff, S. B., & Pranoto, S. O. (2020). Price Determines Customer Loyalty in Ride-Hailing 

Services. American Journal of Humanities and Social Sciences Research, 4(3), 453–463. 

www.ajhssr.com 

Astawa, I. P., Triyuni, N. N., & Santosa, I. D. M. C. (2018a). Sustainable tourism and 

harmonious culture: A case study of cultic model at village tourism. Journal of Physics: 

Conference Series, 953(1). https://doi.org/10.1088/1742-6596/953/1/012057 



268 

 

Astawa, I. P., Triyuni, N. N., & Santosa, I. D. M. C. (2018b). Sustainable tourism and 

harmonious culture: A case study of cultic model at village tourism. Journal of Physics: 

Conference Series, 953(1). https://doi.org/10.1088/1742-6596/953/1/012057 

Aswaty, J., Anisah, F. N., & Anggraini, R. (2022). PENGARUH SERVICE QUALITY, 

PRICE, TOURIST EXPERIENCE DAN OVERALL SATISFACTION TERHADAP 

REVISIT INTENTION WISATAWAN DI KOTA BATAM. Value : Jurnal Manajemen 

Dan Akuntansi, 17(2), 102–117. https://doi.org/10.32534/jv.v17i2.2755 

Badan Perencanaan Pembangunan Daerah Provinsi Jawa Barat. (2017). Rencana Besar 

Pengembangan Destinasi Wisata Kelas Dunia Provinsi Jawa Barat. 

Badan Pusat Statistik. (2024). Statistik Objek Daya Tarik Wisata Tourist Attraction Statistics 

2023 (Vol. 7). 

Badan Pusat Statistik. (2025). Perkembangan Pariwisata Desember 2024. 

Bagaihing, M., Flora, V. A. S. M., & Lasibey, A. (2021). Analysis of 4 Tourism Components 

in Tirosa Park as a New Alternative Tourism in Kupang City. 

Bahri, A. S., Rianto, Fitri, A., & Palupi, S. (2020). Pariwisata dan Desa Wisata (Teori dan 

Praktek) (1st ed.). CV Qiara Media. 

Bahri, A. S., Sugiarto, Hendratono, T., Rahmawati, E., & La Are, R. (2025). Increasing the 

Loyalty of Tourists in Batulayang Bogor Tourism Village, West Java, Indonesia, with 

Operational Risk Management Mediated by Memorable Tourism Experience. In Asian 

Journal of Social and Humanities (Vol. 3). https://ajosh.org/ 

Bai, W., Lai, I. K. W., & Wong, J. W. C. (2023). Memorable Tourism Experience Research: 

A Systematic Citation Review (2009–2021). SAGE Open, 13(4). 

https://doi.org/10.1177/21582440231218902 

Barkah, & Puty Febriasari. (2021). Factors that Influencing Tourists Revisit Intention. Jurnal 

Dinamika Manajemen, , 12(1), 77–87. 

Barokah Suryaningsih, I., Nurul Haqi, R., & Atika Salsabila Ivabianca Putri, R. (2023). 

BUILDING WORD-OF-MOUTH IN EDUCATIONAL TOURISM DESTINATIONS: 

THE ROLE OF MEDIATION PERCEIVED VALUE AND TOURIST 

SATISFACTION. 93 Referensi : Jurnal Ilmu Manajemen Dan Akutansi, 11, 2023. 

https://doi.org/10.33366/ref 

Basak, D., Bose, A., Roy, S., Chowdhury, I. R., & Sarkar, B. C. (2021). Understanding 

sustainable homestay tourism as a driving factor of tourist’s satisfaction through structural 

equation modelling: A case of Darjeeling Himalayan region, India. Current Research in 

Environmental Sustainability, 3. https://doi.org/10.1016/j.crsust.2021.100098 

Beck, U. (2020). From industrial society to the risk society: Questions of survival, social 

structure and ecological enlightenment. In Risk Management . Routledge. 

Bera, A., Drela, K., Malkowska, A., & Tokarz-Kocik, A. (2020). Mitigating Risk of the 

Tourism Sector in the European Union Member States During the COVID-19 Pandemic. 

In European Research Studies Journal: Vol. XXIII (Issue 4). 



269 

 

Berlo, D. K. (1960). The Process of Communication: An Introduction to Theory and Practice,: 

Vol. Volume 1. Rinehart and Winston. 

Bernarto, I., Purwanto, A., & Masman, R. R. (2022). The Effect of Perceived Risk, Brand 

Image and Perceived Price Fairness on Customer Satisfaction. Jurnal Manajemen, 26(1), 

35–50. https://doi.org/10.24912/jm.v26i1.833 

Bernstein, P. L. (1996). Against the gods: The remarkable story of risk . Wiley. 

Berry, L. L. (1983). Relationship Marketing . American Marketing Association. 

Bhatti, M. A., & Nawaz, M. A. (2020a). The Impacts of Tourism Risk Management, IT 

Adoption, Agility and Resilience on the Sustainable Tourism Supply Chain Performance 

of Maldives’ Tourism Industry. IRASD Journal of Management, 2(2), 100–108. 

https://doi.org/10.52131/jom.2020.0202.0020 

Bhatti, M. A., & Nawaz, M. A. (2020b). The Impacts of Tourism Risk Management, IT 

Adoption, Agility and Resilience on the Sustainable Tourism Supply Chain Performance 

of Maldives’ Tourism Industry. IRASD Journal of Management, 2(2), 100–108. 

https://doi.org/10.52131/jom.2020.0202.0020 

Bhuller, Y., & Trevithick-Sutton, C. C. (2024). Risk communication: lessons from an 

ethnographic, pragmatic, and Canadian regulatory perspective. Frontiers in 

Communication, 9. https://doi.org/10.3389/fcomm.2024.1235055 

Bilan, Y., Tovmasyan, G., & Dallakyan, S. (2024). The Impact of Digital Technologies on 

Tourists’ Travel Choices and Overall Experience. Journal of Tourism and Services, 

15(29), 153–175. https://doi.org/10.29036/jots.v15i29.805 

Bindawas, A. M. (2025). Promoting Sustainable Tourism Through Employee Skills: 

Contextualizing Quality Education and the Human Resource Management Perspective 

(SDG-4). Sustainability (Switzerland), 17(2). https://doi.org/10.3390/su17020748 

Binti Ahmad, A., & Binti Awang, A. (2025). Travel Behavior Among Tourism Students. 

International Journal of Scientific Research and Engineering Development, 8(1), 1671–

1676. www.ijsred.com 

Biswas, C., Omar, H., & Rashid-Radha, J. Z. R. R. (2020). THE IMPACT OF TOURIST 

ATTRACTIONS AND ACCESSIBILITY ON TOURISTS’ SATISFACTION: THE 

MODERATING ROLE OF TOURISTS. AGE. GeoJournal of Tourism and Geosites, 

32(4), 1202–1208. https://doi.org/10.30892/gtg.3 

Blättler, K., Wallimann, H., & von Arx, W. (2024). Free public transport to the destination: A 

causal analysis of tourists’ travel mode choice. Transportation Research Part A: Policy 

and Practice, 187. https://doi.org/10.1016/j.tra.2024.104166 

Bong, S., Sugiarto, Lemy, M. D., Nursiana, A., & Palupi, S. A. (2019). Manajemen Risiko, 

Krisis dan Bencana Untuk Industri Pariwisata yang Bekelanjutan. PT Gramedia Pustaka 

Utama. 



270 

 

Bozyiğit, F., Şahin, M., Gündüz, T., Cem, I. Ş. I. K., & KILINÇ, D. (2020). Regression based 

risk analysis in life insurance industry. International Journal of Engineering and 

Innovative Research, 2(3), 178–184. 

Brochado, A., Cristóvão Veríssimo, J. M., & de Oliveira, J. C. L. (2022). Memorable tourism 

experiences, perceived value dimensions and behavioral intentions: a demographic 

segmentation approach. Tourism Review, 77(6), 1472–1486. https://doi.org/10.1108/TR-

09-2021-0433 

Bryman, A. (2016). Social Research Methods (5th ed.). Oxford University Press. 

Bt Juni, E., & Hutasuhut, I. J. (2023). Enhancing Service Quality through Employee 

Knowledge in the Tourism Industry. Journal of Cognitive Sciences and Human 

Development, 9(1), 176–192. https://doi.org/10.33736/jcshd.5406.2023 

Buhalis, D. (2000). Marketing the Competitive Destination of The Future. Tourism 

Management, 21(1), 97–116. https://doi.org/https://doi.org/10.1016/S0261-

5177(99)00095-3 

Buhalis, D., & Sinarta, Y. (2019). Real-time co-creation and nowness service: lessons from 

tourism and hospitality.  . Journal of Travel & Tourism Marketing, 36(5), 563–582. 

Büyükdağ, N., Soysal, A. N., & Ki̇tapci, O. (2020). The effect of specific discount pattern in 

terms of price promotions on perceived price attractiveness and purchase intention: An 

experimental research. Journal of Retailing and Consumer Services, 55. 

https://doi.org/10.1016/j.jretconser.2020.102112 

Can, H., & Bin Abdul Latiff, A. R. (2024). Strategic Alignment of Risk Management and 

Corporate Governance: Boosting Manufacturing Performance. Journal of Digitainability, 

Realism & Mastery (DREAM), 3(05), 109–127. https://doi.org/10.56982/dream.v3i05.242 

Carrascosa-López, C., Carvache-Franco, M., & Carvache-Franco, W. (2021). Perceived value 

and its predictive relationship with satisfaction and loyalty in ecotourism: A study in the 

posets-maladeta natural park in Spain. Sustainability (Switzerland), 13(14). 

https://doi.org/10.3390/su13147860 

Carvache-Franco, M., Carvache-Franco, W., Víquez-Paniagua, A. G., Carvache-Franco, O., & 

Pérez-Orozco, A. (2021). The role of motivations in the segmentation of ecotourism 

destinations: A study from costa rica. Sustainability (Switzerland), 13(17). 

https://doi.org/10.3390/su13179818 

Carvache-Franco, M., Víquez-Paniagua, A. G., Carvache-Franco, W., Pérez-Orozco, A., & 

Carvache-Franco, O. (2022). Segmentation by Motivations in Sustainable Coastal and 

Marine Destinations: A Study in Jacó, Costa Rica. Sustainability (Switzerland), 14(14). 

https://doi.org/10.3390/su14148830 

Chaneliere, M., Buchet-Poyau, K., Keriel-Gascou, M., Rabilloud, M., Colin, C., Langlois-

Jacques, C., & Touzet, S. (2024). A multifaceted risk management program to improve 

the reporting rate of patient safety incidents in primary care: a cluster-randomised 

controlled trial. BMC Primary Care, 25(1). https://doi.org/10.1186/s12875-024-02476-4 



271 

 

Chen, H., Wang, Y., & Li, N. (2022). Research on the Relationship of Consumption Emotion, 

Experiential Marketing, and Revisit Intention in Cultural Tourism Cities: A Case Study. 

Frontiers in Psychology, 13. https://doi.org/10.3389/fpsyg.2022.894376 

Chen, P., Zhang, M., & Wang, Y. (2023). The Chinese new middle class and their production 

of an ‘authentic’rural landscape in China’s gentrified villages. . Geoforum, 144. 

Chen, S., Sotiriadis, M., & Shen, S. (2023a). The influencing factors on service experiences in 

rural tourism: An integrated approach. Tourism Management Perspectives, 47, 101122. 

https://doi.org/10.1016/j.tmp.2023.101122 

Chen, S., Sotiriadis, M., & Shen, S. (2023b). The influencing factors on service experiences in 

rural tourism: An integrated approach. Tourism Management Perspectives, 47. 

https://doi.org/10.1016/j.tmp.2023.101122 

Chen, W. Y., Fang, Y. H., Chang, Y. P., & Kuo, C. Y. (2023). Exploring motivation via three-

stage travel experience: how to capture the hearts of Taiwanese family-oriented cruise 

tourists. Humanities and Social Sciences Communications, 10(1). 

https://doi.org/10.1057/s41599-023-01986-3 

Chen, X., Cheng, Z. feng, & Kim, G. B. (2020a). Make it memorable: Tourism experience, 

fun, recommendation and revisit intentions of Chinese outbound tourists. Sustainability 

(Switzerland), 12(5), 1–24. https://doi.org/10.3390/su12051904 

Chen, X., Cheng, Z. feng, & Kim, G. B. (2020b). Make it memorable: Tourism experience, 

fun, recommendation and revisit intentions of Chinese outbound tourists. Sustainability 

(Switzerland), 12(5), 1–24. https://doi.org/10.3390/su12051904 

Chen, X., Cheng, Z. feng, & Kim, G. B. (2020c). Make it memorable: Tourism experience, 

fun, recommendation and revisit intentions of Chinese outbound tourists. Sustainability 

(Switzerland), 12(5), 1–24. https://doi.org/10.3390/su12051904 

Chi, H. V., & Giao, H. N. K. (2024). The influence of destination images and emotional value 

on visitors’ satisfaction and return intention in Quy Nhon City. Transportation Research 

Procedia, 80, 195–202. https://doi.org/10.1016/j.trpro.2024.09.025 

Chi, X., Lee, S. K., Ahn, Y. joo, & Kiatkawsin, K. (2020a). Tourist-perceived quality and 

loyalty intentions towards rural tourism in China. Sustainability (Switzerland), 12(9). 

https://doi.org/10.3390/su12093614 

Chi, X., Lee, S. K., Ahn, Y. joo, & Kiatkawsin, K. (2020b). Tourist-perceived quality and 

loyalty intentions towards rural tourism in China. Sustainability (Switzerland), 12(9). 

https://doi.org/10.3390/su12093614 

Cho, H. S., Byun, B., & Shin, S. (2014). An examination of the relationship between rural 

tourists’ satisfaction, revisitation and information preferences: A Korean case study. 

Sustainability (Switzerland), 6(9), 6293–6311. https://doi.org/10.3390/su6096293 

Christianingrum, C., Hurriyati, R., Rahayu, A., Gaffar, V., Disman, D., Wibowo, L. A., 

Widjajanta, B., Hendrayati, H., & Amelia, E. (2024). The Influence of Experiential 



272 

 

Marketing and Tourist Satisfaction in Revisit Intention Tourism (pp. 531–537). 

https://doi.org/10.2991/978-94-6463-443-3_69 

Connell, J., & Page, S. J. (2014). Tourism: A Modern Synthesis. Cengage Learning. 

Cooper, C. (2005). Tourism: Principles and practice. Pearson Education. 

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative, Quantitative, and 

Mixed Methods Approaches (5th ed.). SAGE. 

Crouch, G. I., & Ritchie, J. R. B. (1999). Tourism, Competitiveness, and Societal Prosperity. 

Crouch, G. I., & Ritchie, J. R. B. (2017). Tourism, Competitiveness, and Societal Prosperity. 

Routledge. 

De Freitas Coelho, M., de Sevilha Gosling, M., & de Almeida, A. S. A. (2018). Tourism 

experiences: Core processes of memorable trips. Journal of Hospitality and Tourism 

Management, 37, 11–22. 

Demir, E., & Baykal, F. (2020). The Rise of Sharing Economy in the Rural Areas: 

Opportunities and Risks for Rural Tourism. International Journal of Contemporary 

Tourism Research, 2, 163–178. https://doi.org/10.30625/ijctr.781514 

Deputi Bidang Pengembangan Destinasi dan Industri Pariwisata. (2015). Rencana Strategis 

Pengembangan Destinasi Dan Industri Pariwisata Kementerian Pariwisata Tahun 2015-

2019. Rencana Strategis Pengembangan Destinasi Dan Industri Pariwisata Kementerian 

Pariwisata Tahun 2015 -2019. 

Dethan, A. G., Suryawardani, I. G. A. O., & Wiranatha, A. S. (2020). The Effect of Marketing 

Mix and Service Quality on Satisfaction and Revisit Intention to Kampung Coklat, Blitar 

Regency. E-Journal of Tourism, 7(2), 323-348. 

DeVito, J. A. (1997). The Interpersonal Communication Book (13th ed). 

Dewi, Y. K., & Gosal, J. (2020). Pengaruh persepsi konsumen dan gaya hidup pada kesediaan 

membayar harga premium produk wagyu. Business Management Journal, 16(2), , 16(2), 

129-144. 

Dias, J. A., Correia, A., & Cascais, T. (2017). Traits in tourists’ experiences: Senses, emotions 

and memories. Co-Creation and Well-Being in Tourism, 179–194. 

Dinas Kebudayaan dan Pariwisata Kabupaten Bogor. (2021). Rencana Induk Pembangunan 

Kepariwisataan Kabupaten Bogor. Dinas Kebudayaan dan Pariwisata Kabupaten Bogor. 

Dinas Kebudayaan dan Pariwisata Kabupaten Bogor. (2025). Sebaran Desa Wisata Kabupaten 

Bogor 2010-2023. 

Djakasaputra, A., Juliana, J., Lemy, D. M., Pramezwary, A., Hubner, I. B., & Prabowo, G. 

(2024). Antecedents of Satisfaction and The Influence of Recommend Intention. Jurnal 

Ilmiah Global Education, 5(2), 1194–1207. https://doi.org/10.55681/jige.v5i2.2642 



273 

 

Douglas, A., Hoogendoorn, G., & Richards, G. (2024). Activities as the critical link between 

motivation and destination choice in cultural tourism. Journal of Hospitality and Tourism 

Insights, 7(1), 249–271. https://doi.org/10.1108/JHTI-09-2022-0442 

Drabek, T. E. (1995). Disaster Planning and Response for Tourism Businesses. Routledge. 

Eid, R., El-Kassrawy, Y. A., & Agag, G. (2019). Integrating Destination Attributes, Political 

(In)Stability, Destination Image, Tourist Satisfaction, and Intention to Recommend: A 

Study of UAE. Journal of Hospitality and Tourism Research, 43(6), 839–866. 

https://doi.org/10.1177/1096348019837750 

Ekombis Review -Jurnal, J., Ekonomi, I., Bisnis, D., Mulyana, A., Made, I. A., & Gayatri, E. 

M. (2022). Pengaruh Komponen Destinasi Wisata terhadap Kepuasan Wisatawan. 

Journal Ekombis Review, 10(1), 25–36. https://doi.org/10.37676/ekombis.v10i1 

Elghonaimy, I. H., & AlSaeed, S. (2021). THE ROLE OF THEME PARKS IN CREATING 

SUSTAINABLE DEVELOPMENT. BAU Journal - Creative Sustainable Development, 

3(1). https://doi.org/10.54729/2789-8334.1048 

Elmas, M., Astuti, W., & Natsir, M. (2024). The Memorable Tourism Experience’s Effect on 

Revisit Intention in Batu City Tourism Village: A Mediating Role of Tourist Satisfaction. 

European Journal of Business and Management, 16(7). 

https://doi.org/10.7176/EJBM/16-7-03 

Endah Pujiastuti, E., Retno Hapsari, N., Eva Meylinda, A., Widowati, D., Ilmu Administrasi 

Bisnis, J., Studi Administrasi Bisnis, P., & Timur, J. (2024a). Faktor-Faktor Yang 

Mempengaruhi Revisit Intention (Vol. 9, Issue 1). 

Endah Pujiastuti, E., Retno Hapsari, N., Eva Meylinda, A., Widowati, D., Ilmu Administrasi 

Bisnis, J., Studi Administrasi Bisnis, P., & Timur, J. (2024b). Faktor-Faktor Yang 

Mempengaruhi Revisit Intention (Vol. 9, Issue 1). 

Ervina, E., & Octaviany, V. (2022). The Role of Tourist Attitude Toward Destination 

Awareness, Destination Personality And Future Visit İntention. Asia Pacific Management 

and Business Application, 011(01), 1–18. 

https://doi.org/10.21776/ub.apmba.2022.011.01.1 

Eshun, G., & Tichaawa, T. M. (2020). Community participation, risk management and 

ecotourism sustainability issues in Ghana. Geojournal of Tourism and Geosites , 28(1), 

313–331. https://doi.org/10.30892/GTG.28125-472 

Eviana, N. (2024). Increasing Tourist Satisfaction Through Service Quality: The Mediating 

Role of Memorable Tourism Experience. Ilomata International Journal of Management, 

5(3), 729–742. https://doi.org/10.61194/ijjm.v5i3.1182 

Febrianto, I. G. A., Anggani, M. F., & Pinaria, N. W. C. (2024a). The Influence of Attitudes 

and Subjective Norms of Domestic Millennial Tourists on the Intention to Stay at An 

Environmentally-Friendly Hotel. Journal of Tourism Sustainability, 4(1), 8–16. 

https://doi.org/10.35313/jtospolban.v4i1.109 



274 

 

Febrianto, I. G. A., Anggani, M. F., & Pinaria, N. W. C. (2024b). The Influence of Attitudes 

and Subjective Norms of Domestic Millennial Tourists on the Intention to Stay at An 

Environmentally-Friendly Hotel. Journal of Tourism Sustainability, 4(1), 8–16. 

https://doi.org/10.35313/jtospolban.v4i1.109 

Febriyani, H. R., & Yusuf, A. (2022). Pengaruh Memorable Tourism Experience dan Perceived 

Risk Terhadap Revisit Intention Pada Destinasi Wisata Curug Cigentis di Kabupaten 

Karawang. Jurnal Ilmiah Wahana Pendidikan, 2022(14), 132–142. 

https://doi.org/10.5281/zenodo.6982198 

Fernández-Díaz, E., deMatos, N., & Correia, M. B. (2025). Beyond physical accessibility: a 

bibliometric analysis about the influence of digital communication and the use of 

technology on inclusive tourism in WCAG 3.0 era—tourism for all from a more accessible 

content perspective. In Universal Access in the Information Society. Springer Science and 

Business Media Deutschland GmbH. https://doi.org/10.1007/s10209-025-01216-4 

Fernández-Díaz, E., Jambrino-Maldonado, C., Iglesias-Sánchez, P. P., & de las Heras-Pedrosa, 

C. (2023). Digital accessibility of smart cities - tourism for all and reducing inequalities: 

Tourism Agenda 2030. Tourism Review, 78(2), 361–380. https://doi.org/10.1108/TR-02-

2022-0091 

Fischer, C., & Weißmüller, K. S. (2024). Navigating Uncertainty: Risk Governance in 

Complex Organizations. In Reference Module in Social Sciences. Elsevier. 

https://doi.org/10.1016/b978-0-443-13701-3.00318-2 

Fong, S.-F., & Lo, M.-C. (2015). Community involvement and sustainable rural tourism 

development: perspectives from the local communities. European Journal of Tourism 

Research, 11, 125–146. 

Fu, Y., & Zhao, J. (2024). Applying the Theory of Planned Behavior to Understand Ecotourism 

Behavior: The Role of Human–Land Coordination and Self-Mastery. Sustainability 

(Switzerland), 16(21). https://doi.org/10.3390/su16219248 

Fuza, Z. I. M., Hamid, M. A., Mahmood, R., Ahmad, Z., & Lah, C. Z. C. (2023). Memorable 

Tourism Experiences and Satisfaction Towards Revisit Intention at Tasik Puteri 

Terengganu. Proceedings of the 3rd International Conference on Management and 

Communication (ICMC 2023), 1-2 March, 2023, Kuala Terengganu, Malaysia, 132, 526–

535. https://doi.org/10.15405/epsbs.2023.11.02.41 

Getz, D. (2018). Event Tourism: Concepts, Development, and Management. Routledge. 

Ghozali Imam. (2016). Desain Penelitian Kuantitatif dan Kualitatif untuk Akuntansi, Bisnis 

dan Ilmu Sosial (Ghozali Imam, Ed.). Yoga Pratama. 

Gillovic, B., & McIntosh, A. (2020). Accessibility and inclusive tourism development: Current 

state and future agenda. Sustainability (Switzerland), 12(22), 1–15. 

https://doi.org/10.3390/su12229722 

Gleißner, W., & Berger, T. B. (2024). Enterprise Risk Management: Improving Embedded 

Risk Management and Risk Governance. In Risks (Vol. 12, Issue 12). Multidisciplinary 

Digital Publishing Institute (MDPI). https://doi.org/10.3390/risks12120196 



275 

 

Goeldner, C. R., & Ritchie, J. R. B. (2011). Tourism: Principles, practices, philosophies. . John 

Wiley & Sons. 

Goeldner, R. C., & Ritchie, B. J. R. (2012). Tourism : Principles, Practices, Philosophies. John 

Wiley & Sosn, INC, Hoboken, New Jersey. 

Gordan, M. I., Tudor, V. C., Popescu, C. A., Adamov, T. C., Peț, E., Milin, I. A., & Iancu, T. 

(2024). Hedonic Pricing Models in Rural Tourism: Analyzing Factors Influencing 

Accommodation Pricing in Romania Using Geographically Weighted Regression. 

Agriculture (Switzerland), 14(8). https://doi.org/10.3390/agriculture14081259 

Gössling, S. (2018). Tourism, tourist learning and sustainability: an exploratory discussion of 

complexities, problems and opportunities. Journal of Sustainable Tourism, 26(2), 292–

306. https://doi.org/10.1080/09669582.2017.1349772 

Gremler, D. D., & Brown, S. W. (1996). Service Loyalty; It’s nature,  Importance,  and 

Implication. In Edvardsson. 

Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2015). Smart tourism: foundations and 

developments. Electronic Markets, 25, 179–188. 

Griffin, J. (1985). Customer loyalty . Jossey-Bass. 

Grubor, A., Maric, D., & Lekovic, K. (2020). WORD OF MOUTH IN TOURISM - A 

SOCIODEMOGRAPHIC ANALYSIS. International Journal of Multidisciplinarity in 

Business And, 6(9), 23–0. 

Gunn, C. A. (2002). Tourism Planning: Basics, Concepts and Cases (4th ed.). Rautledge, 

Taylor and Francis, New York. 

Guo, Y., & Menez, M. F. L. (2024). Service quality, performance and tourist satisfaction 

among rural tourism villages in Jiangxi Province, China: A framework for enhancing 

tourist satisfaction. International Journal of Research Studies in Management, 12(6). 

https://doi.org/10.5861/ijrsm.2024.1087 

Habibi, A., & Rasoolimanesh, S. M. (2021). Experience and Service Quality on Perceived 

Value and Behavioral Intention: Moderating Effect of Perceived Risk and Fee. Journal of 

Quality Assurance in Hospitality & Tourism, 22(6), 711–737. 

https://doi.org/10.1080/1528008X.2020.1837050 

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to report 

the results of PLS-SEM. . European Business Review, 31(1), 2-24. 

Hair Jr, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Ray, S., & Danks, N. P. (2021). 

Partial least squares structural equation modeling (PLS-SEM) using R: A workbook (Hair 

Jr, Ed.). Springer. 

Hakim, B. A. N. (2024). Memorable Tourism Experience (MTE) pada Wisatawan di 

Perkemahan Waduk Sermo. Tourisma: Jurnal Pariwisata, 5(1), 1. 

https://doi.org/10.22146/gamajts.v5i1.93918 



276 

 

Hall, C. M. (2008). Tourism Planning : Policies, Processes and Relationships. Pearson, 

Prentice Hall. www.pearson-books.com 

Hamidah, C., Novalita, R., & Fitrah, H. (2024). Analysis of The influence of Attractions, 

Amenities, Accessibility, and Ancillary on Service Satisfaction for Visitors of Coastal 

Tourism Objects Manohara Pidie Jaya District. Sumatra . Journal of Disaster, Geography 

and Geography Education, 8(1), 30–36. 

Han, H., Chen, C., Ariza-Montes, A., Hernández-Perlines, F., Araya-Castillo, L., & Yu, J. 

(2021). Impact of Sustainable Cultural Contact, Natural Atmospherics, and Risk 

Perception on Rural Destination Involvement and Traveler Behavior in Inner Mongolia. 

Land, 10(6), 568. https://doi.org/10.3390/land10060568 

Handayani, S., Wahyudin, N., & Khairiyansyah, K. (2019). Fasilitas, Aksesibilitas Dan Daya 

Tarik Wisata Terhadap Kepuasan Wisatawan. Jurnal Ilmiah Manajemen Dan Bisnis, 

20(2), 123–133. https://doi.org/10.30596/jimb.v20i2.3228 

Hangui, S.-I. (2024). A structural model of customer experience in rural tourism. Consumer 

Behavior in Tourism and Hospitality, 19(4), 633–645. https://doi.org/10.1108/CBTH-03-

2024-0088 

Hanim, W., Prasca, A. H., Hermawati, C., Mardiana, S., & Sita, K. (2023). Analysis of The 

Potential of Rancakalong Tourism Using Attraction, Accessibility, Amenity and Ancillary 

Approaches (4A). Ekonotika : Jurnal Ekonomi Universitas Kadiri, 8(2), 342–358. 

Hasan, M. K., Abdullah, S. K., Islam, F., & Neela, N. M. (2020). An integrated model for 

examining tourists’ revisit intention to beach tourism destinations. Journal of Quality 

Assurance in Hospitality and Tourism, 1–22. 

Henseler, J., Ringle, C. M., & Sarstedt, M. (2014). A new criterion for assessing discriminant 

validity in variance-based structural equation modeling. . Journal of the Academy of 

Marketing Science, 43(1), 115-135. 

Hidayat, I. I. N., Wisnalmawati, W., & Sugandini, D. (2023). Role of Local Culture in 

Recommendation Intentions through Memorable Tourism Experiences. Journal of 

Business Management and Economic Development, 2(01), 48–63. 

https://doi.org/10.59653/jbmed.v2i01.325 

Hidayat, N. I. I., Wisnalmawati, & Sugandhi, D. (2024). Role of Local Culture in 

Recommendation Intentions through Memorable Tourism Experiences. Journal of 

Business Management and Economic Development, 2(1), 48. 

Hillary, J. (2020). FACTORS AFFECTING TOURISTS SATISFACTION IN CANDIREJO 

TOURISM VILLAGE, INDONESIA. Journal of Business on Hospitality and Tourism, 

6(2), 315–328. https://doi.org///dx.doi.org/10.22334/jbhost.v6i2 

Hollensen, Svend. (2019). Marketing management : a relationship approach. Pearson. 

Hosany, S., & Prayag, G. (2013). Patterns of tourists’ emotional responses, satisfaction, and 

intention to recommend. Journal of Business Research, 66(6), 730–737. 

https://doi.org/10.1016/j.jbusres.2011.09.011 



277 

 

Hsu, J. L., & Sharma, P. (2023). Disaster and risk management in outdoor recreation and 

tourism in the context of climate change. International Journal of Climate Change 

Strategies and Management, 15(5), 712–728. https://doi.org/10.1108/IJCCSM-10-2021-

0118 

Htet, A. T. (2010). THE ROLES OF MEMORABLE TOURISM EXPERIENCES IN 

UNDERSTANDING REVISIT INTENTIONS. In Journal of Tourism and Sports 

Management (JTSM (Vol. 6, Issue 3). 

Hu, G., & Qiu, W. (2020). From guidance to practice: Promoting risk communication and 

community engagement for prevention and control of coronavirus disease (COVID-19) 

outbreak in China. Journal of Evidence-Based Medicine, 13(2), 168–172. 

https://doi.org/10.1111/jebm.12387 

Hu, Y., & Xu, S. (2021). Memorability of a previous travel experience and revisit intention: 

The three-way interaction of nostalgia, perceived disappointment risk and extent of 

change. Journal of Destination Marketing and Management, 20. 

https://doi.org/10.1016/j.jdmm.2021.100604 

Huang, R., & Bu, H. M. (2022). Destination Attributes of Memorable Chinese Rural Tourism 

Experiences: Impact on Positive Arousal, Memory and Behavioral Intention. Psychology 

Research and Behavior Management, 15, 3639–3661. 

https://doi.org/10.2147/PRBM.S387241 

Humaidah, C., Novalita, R., & Fitrah, H. (2024). Analysis of The influence of Attractions, 

Amenities, Accessibility, and Ancillary on Service Satisfaction for Visitors of Coastal 

Tourism Objects Manohara Pidie Jaya District. Sumatra Journal of Disaster, Geography 

and Geography Education, 8(2), 30. 

Huong, P. T. L., Thi Van Anh, T., & Dinh Quoc Bao, T. (2022). The influence of memorable 

tourism experience to revisit intention of domestic tourists: A case study for Danang City, 

Vietnam. HCMCOUJS-Economics and Business Administration, 12(1), 125–138. 

https://doi.org/10.46223/HCMCOUJS 

Husna, N. (2021). PERCEIVED PRICE MENENTUKAN NIAT UNTUK 

MEREKOMENDASIKAN KEPADA ORANG LAIN DAN NIAT UNTUK BERKUNJUNG 

KEMBALI PADA WISATA BAHARI DI PROVINSI LAMPUNG. 4(2), 70–73. 

https://doi.org/10.1108/IJCTHR 

Hussain, A., Li, M., Kanwel, S., Asif, M., Jameel, A., & Hwang, J. (2023). Impact of Tourism 

Satisfaction and Service Quality on Destination Loyalty: A Structural Equation Modeling 

Approach concerning China Resort Hotels. Sustainability (Switzerland), 15(9). 

https://doi.org/10.3390/su15097713 

Hussein, S. A. (2020). City branding and urban tourist revisit intention: the mediation role of 

city image and visitor satisfaction. In Int. J. Tourism Policy (Vol. 10, Issue 3). 

Hutagaol, D. C., & Erdiansyah, R. (2020). The Effect of Service Quality, Price, Customer 

Satisfaction on Customer Loyalty of AirAsia Customers. 



278 

 

Inskeep, I., & Edward, E. (1991). Tourism Planning, An Integreted and Sustainable 

Development Approach. Publisher John Wiley. 

Islami, F. S., Prasetyo, A. Y., & Simamora, A. J. (2024). Perceived Value and Intention to 

Revisit Nglanggeran Tourism Village, Special Region of Yogyakarta. Journal La 

Bisecoman, 5(5), 832–845. https://doi.org/10.37899/journallabisecoman.v5i5.1635 

Ismail, T., & Rohman, F. (2019). THE ROLE OF ATTRACTION, ACCESSIBILITY, 

AMENITIES, AND ANCILLARY ON VISITOR SATISFACTION AND VISITOR 

ATTITUDINAL LOYALTY OF GILI KETAPANG BEACH. Jurnal Manajemen Teori 

Dan Terapan, 2, 149–165. 

Ismawati, I., Fauzi, N., Dewi, K. R., Marta, A., & Ermiati. (2023). Less Crowded Tourism as 

Applied to Reviving Tourism Post Covid 19 in Taram Village, Lima Puluh Kota Regency, 

West Sumatra through Asset Based Community Development. Engagement : Jurnal 

Pangabdian Kepada Masyarakat, 7(1), 001–017. 

Ivandonny, J., Gusti, W., & Cardias, E. R. (2022). Analisis Preferensi Wisatawan dalam 

Pemilihan Produk Wisata untuk Perencanaan Agrowisata Piat Mangunan-Girirejo 

Universitas Gadjah Mada. Jurnal Manajemen Perhotelan Dan Pariwisata, 5(3). 

Iversen, N. M., Hem, L. E., & Mehmetoglu, M. (2016). Lifestyle segmentation of tourists 

seeking nature-based experiences: The role of cultural values and travel motives. Journal 

of Travel & Tourism Marketing, 33(Sup1), , 33(1), 38–66. 

Jacoby, J., & Chestnut, R. W. (1978). Brand loyalty, measurement and management. John 

Wiley & Sons Ltd. 

Jamu, E. M., Sari, P. S., & Permata Sari, S. (2022). The Effect of Electronic Word of Mouth 

on Social Media and The Attraction of Bena Traditional Village Tourism on Tourist 

Visiting Decisions. SENTRALISASI Universitas Muhammadiyah Sorong, 37–48. 

Jansen-Verbeke, M., & Sanchez, J. (2017). Tourism and Heritage: A Theoretical Framework. 

Routledge. 

Japutra, A., & Keni, K. (2020). Signal, need fulfilment and tourists’ intention to revisit. 

Anatolia, 31(4), 605–619. https://doi.org/10.1080/13032917.2020.1806889 

Jayasekara, K. D. D. S., Rajapaksa, D., & Gunawardena, U. A. D. P. (2024). Impacts of 

Environmental Knowledge, Motives, and Behavior on Ecotourism. Sustainability 

(Switzerland) , 16(11). https://doi.org/10.3390/su16114724 

Jeaheng, Y., Al-Ansi, A., & Han, H. (2020). Impacts of Halal-friendly services, facilities, and 

food and Beverages on Muslim travelers’ perceptions of service quality attributes, 

perceived price, satisfaction, trust, and loyalty. Journal of Hospitality Marketing and 

Management, 29(7), 787–811. https://doi.org/10.1080/19368623.2020.1715317 

Jeong, M., & Shin, H. H. (2020). Tourists’ Experiences with Smart Tourism Technology at 

Smart Destinations and Their Behavior Intentions. Journal of Travel Research, 59(8), 

1464–1477. https://doi.org/10.1177/0047287519883034 



279 

 

Ji, X., Guan, H., Lu, M., Chen, F., & Qin, W. (2022). International Research Progress in School 

Travel and Behavior: A Literature Review and Bibliometric Analysis. In Sustainability 

(Switzerland) (Vol. 14, Issue 14). MDPI. https://doi.org/10.3390/su14148857 

Jie, Y., Afifah, A., & Talib, A. (2024). Exploring the Impact of Accommodation and 

Transportation on Tourist Satisfaction: Literature Review. 

https://journalcurrentresearch.com/ 

Johnson, J. L., Adkins, D., & Chauvin, S. (2020). A review of the quality indicators of rigor in 

qualitative research. . American Journal of Pharmaceutical Education, 84(1). 

Joo, D., Xu, W., Lee, J., Lee, C. K., & Woosnam, K. M. (2021). Residents’ perceived risk, 

emotional solidarity, and support for tourism amidst the COVID-19 pandemic. Journal of 

Destination Marketing and Management, 19. 

https://doi.org/10.1016/j.jdmm.2021.100553 

Joo, Y., Seok, H., & Nam, Y. (2020). The moderating effect of social media use on sustainable 

rural tourism: A theory of planned behavior model. Sustainability (Switzerland), 12(10). 

https://doi.org/10.3390/su12104095 

Joyce, C. O., Tracy, K. A., Erika, T. G., & Tabuyo, J. U. (n.d.). INFLUENCE OF SOCIAL 

MEDIA IN CHOOSING DOMESTIC TOURIST DESTINATIONS. In Print) 

International Journal of Social Science and Humanities Research (Vol. 7). 

www.researchpublish.com 

Juliana, J., Sianipar, R., Lemy, D. M., Pramezwary, A., Pramono, R., & Djakasaputra, A. 

(2023). Factors Influencing Visitor Satisfaction and Revisit Intention in Lombok Tourism: 

The Role of Holistic Experience, Experience Quality, and Vivid Memory. International 

Journal of Sustainable Development and Planning, 18(8), 2503–2511. 

https://doi.org/10.18280/ijsdp.180821 

Juliana, Sihombing, S. O., & Antonio, F. (2022). What Drives Memorable Rural Tourism 

Experience: Evidence from Indonesian Travelers. International Journal of Sustainable 

Development and Planning, 17(8), 2401–2411. https://doi.org/10.18280/ijsdp.170807 

Juliana, Sihombing, S. O., & Antonio, F. (2023). The Experience Economy and Marketing 

Approach in Rural Tourism that Creates Memorable Experience (A Study in Cikolelet 

Tourism Village). Ilomata International Journal of Social Science, 4(2), 199–210. 

https://doi.org/10.52728/ijss.v4i2.691 

Kalogiannidis, S., Kalfas, D., Papaevangelou, O., Giannarakis, G., & Chatzitheodoridis, F. 

(2024). The Role of Artificial Intelligence Technology in Predictive Risk Assessment for 

Business Continuity: A Case Study of Greece. Risks, 12(2). 

https://doi.org/10.3390/risks12020019 

Kamenidou, I., & Stavrianea, A. (2022). Profiling Monastery Tourists based on Memorable 

Experiences, Place Identity, Satisfaction, Intention to Revisit and Intention to 

Recommend. Review of Integrative Business and Economics Research, 11(1), 86–110. 

https://doi.org/10.58745/riber_11-1_t21-036 



280 

 

Kartika, T., & Edison, E. (2023). Analysis of Memorable Tourism Experience on Behavioral 

Intention in Alamendah Tourism Village. TRJ Tourism Research Journal, 7(1), 67. 

https://doi.org/10.30647/trj.v7i1.205 

Kartikasari, A. A. (2019). The Influence of Product Quality, Service Quality and Price on 

Customer Satisfaction and Loyalty. AJEFB - Asian Journal of Entrepreneurship and 

Family Busines, 3(1), 49–64. 

Kastenholz, E., Carneiro, M. J., Marques, C. P., & Loureiro, S. M. C. (2018a). The dimensions 

of rural tourism experience: impacts on arousal, memory, and satisfaction. Journal of 

Travel and Tourism Marketing, 35(2), 189–201. 

https://doi.org/10.1080/10548408.2017.1350617 

Kastenholz, E., Carneiro, M. J., Marques, C. P., & Loureiro, S. M. C. (2018b). The dimensions 

of rural tourism experience: impacts on arousal, memory, and satisfaction. Journal of 

Travel and Tourism Marketing, 35(2), 189–201. 

https://doi.org/10.1080/10548408.2017.1350617 

Kastenholz, E., Carneiro, M. J., Peixeira Marques, C., & Lima, J. (2012). Understanding and 

managing the rural tourism experience - The case of a historical village in Portugal. 

Tourism Management Perspectives, 4, 207–214. 

https://doi.org/10.1016/j.tmp.2012.08.009 

Katyal, K., Kanetkar, V., & Patro, S. (2019). What is a fair fare? Exploring the differences 

between perceived price fairness and perceived price unfairness. Journal of Revenue and 

Pricing Management, 18(2), 133–146. https://doi.org/10.1057/s41272-018-00182-2 

Kazmi, H. A. S., Raza, M., & Ahmed, J. (2020). Impact of Destination Service Quality on 

Revisit Intention in Tourism. Journal of Organisation Studies and Innovation, 7(3), 26–

45. https://doi.org/10.13140/RG.2.2.23418.31680 

Kemenpar. (2009). Undang-Undang No 10. Tahun 2009 Tentang Pariwisata. Kementerian 

Pariwisata. 

Kementerian Desa Republik Indonesia. (2014). Undang-undang (UU) Nomor 6 Tahun 2014 

tentang Desa. In Kementerian Desa Republik Indonesia. 

Kementerian Pariwisata dan Ekonomi Krearif RI. (2022). Trend Pariwisata Indonesia Tahun 

2022-2023. 

Kementerian Pariwisata dan Ekonomi Kreatif. (2024). Jaringan Desa Wisata. 

Keni, K., Wilson, N., & Soelaiman, L. (2024). Examining the Interplay between Destination 

Image, Destination Brand Attachment, Subjective Norm and Attitude on Visit Intention 

(pp. 4–20). https://doi.org/10.2991/978-94-6463-508-9_2 

Kim, H., Woo, E., & Uysal, M. (2015). Tourism experience and quality of life among elderly 

tourists. Tourism Management, 46, 465–476. 

https://doi.org/10.1016/j.tourman.2014.08.002 



281 

 

Kim, J. H. (2018). The Impact of Memorable Tourism Experiences on Loyalty Behaviors: The 

Mediating Effects of Destination Image and Satisfaction. Journal of Travel Research, 

57(7), 856–870. https://doi.org/10.1177/0047287517721369 

Kiswantoro, A., Sugiarto, Hendratono, T., Rohman, N., & Maulana Sekolah Tinggi Pariwisata 

Ambarrukmo, R. (2025). Operational Risk Management and User Satisfaction as Drivers 

of Homestay Loyalty in Nglanggeran Tourism Village, Gunungkidul, Yogyakarta. In 

Asian Journal of Social and Humanities (Vol. 3). https://ajosh.org/ 

Kiswantoro, A., Sugiarto, S., Hendratono, T., Rohman, N., & Maulana, R. (2025). Operational 

Risk Management and User Satisfaction as Drivers of Homestay Loyalty in Nglanggeran 

Tourism Village, Gunungkidul, Yogyakarta. . Asian Journal of Social and Humanities, 

3(5), 893–912. 

Kljaić Šebrek, J., Suzana Marković, S., & Professor, F. (2020). SERVICE QUALITY 

MEASUREMENT IN RURAL TOURISM: AN APPLICATION OF MODIFIED 

RURALQUAL MODEL PhD Programme Management of Sustainable Development. In 

Tourism and Hospitality Management (Vol. 26, Issue 1). 

Koens, K., Postma, A., & Papp, B. (2018). Is overtourism overused? Understanding the impact 

of tourism in a city context. Sustainability (Switzerland), 10(12). 

https://doi.org/10.3390/su10124384 

Koilakonda, R. R. (2023). EFFECTIVE COMMUNICATION STRATEGIES FOR 

STAKEHOLDER ENGAGEMENT. International Journal of Core Engineering & 

Management, 7(8). https://doi.org/10.13140/RG.2.2.13590.36162 

Komariah, N., Saepudin, E., & Yusup, P. M. (2018). Pengembangan Desa Wisata Berbasis 

Kearifan Lokal. Jurnal Pariwisata Pesona, 3(2). https://doi.org/10.26905/jpp.v3i2.2340 

Kotler, P., Bowen, J. T., & Makens, J. C. (2017). Marketing for Hospitality and Tourism (7th 

ed.). Pearson Education. 

Kotler, P., & Keller, K. L. (2016). Marketing Management  (15th ed.). Pearson Education. 

Kumar Jha, G. (2022). Shifting Tourism Paradigm in the New Normal Era: Case Study of India 

and Indonesia. Journal Equity of Law and Governance, 2(1), 53–57. 

https://www.ejournal.warmadewa.ac.id/index.php/elg 

Kurniansah, R., Purnama, J. J., Tinggi, S., Mataram, P., & Panji, J. (n.d.). KOMPONEN-

KOMPONEN PENDUKUNG PARIWISATA KUTA LOMBOK PROVINSI NUSA 

TENGGARA BARAT Tourism Components Of Kuta Lombok Tourism Province, Nusa 

Tenggara Barat Sekolah Tinggi Pariwisata Mataram, Jln. Panji Tilar Negara No. 99X 

Mataram 2). Jurnal Hopitality Dan Pariwisata, 6(1). https://doi.org/10.30813/.v6i1.2025 

Kurniawan, A. M., & Maftukhah, I. (2020). The Analysis of Electronic Word of Mouth, 

Destination Image, and Visiting Decision on Satisfaction. Management Analysis Journal, 

9(1), 72. http://maj.unnes.ac.id 

Kurniawan, R., Patiro, S. P. S., Suheryadi, H., & Ramdani, Z. (2024). Factors Influencing 

Visitors’ Interest in Returning to Tourist Villages (Study at Ngilngof Tourism Village, 



282 

 

Southeast Maluku). Khazanah Sosial, 6(2), 342–353. 

https://doi.org/10.15575/ks.v6i2.34188 

Lai, K. P., Yuen, Y. Y., & Chong, S. C. (2020). The effects of service quality and perceived 

price on revisit intention of patients: the Malaysian context. International Journal of 

Quality and Service Sciences, 12(4), 541-558. 

Le, H. B. H., & Le, T. B. (2020). Impact of destination image and satisfaction on tourist loyalty: 

Mountain destinations in Thanh Hoa province, Vietnam. The Journal of Asian Finance, 

Economics and Business, 7(4), 185–195. 

Lee, S., Illia, A., & Lawson-Body, A. (2011). Perceived price fairness of dynamic pricing. 

Industrial Management and Data Systems, 111(4), 531–550. 

https://doi.org/10.1108/02635571111133533 

Li, C., Ye, L., & Li, R. (2024). The Influence of Restorative Environment Perception in Rural 

Tourism on Tourist Experience Quality: The Multiple Mediation Models. Journal of 

Resources and Ecology, 15(6), 1653–1665. 

Li, J., Feng, Y., Li, G., & Sun, X. (2020). Tourism companies’ risk exposures on text 

disclosure. Annals of Tourism Research, 84. 

Li, J., Liu, C., Yuan, J. J., & Zhang, Z. (2024). Understanding destination immersion in rural 

tourism: The effects of destination fascination and resident–tourist interaction. Journal of 

Travel Research. 

Lin, M. (2024a). Understanding the influencing factors of tourists’ revisit intention in 

traditional villages. Heliyon, 10(15). https://doi.org/10.1016/j.heliyon.2024.e35029 

Lin, M. (2024b). Understanding the influencing factors of tourists’ revisit intention in 

traditional villages. Heliyon, 10(15). https://doi.org/10.1016/j.heliyon.2024.e35029 

Linh, N. B., & Viol, M. (2022). Factors influencing decision making of millennial travellers 

participating in community-based rural tourism experiences in southeast asia. Tourism 

Marketing in East and Southeast Asia, 22-38. 

Liu, X., Li, J., & Yang, Y. (2022). Service gaps in rural tourism: Operational risk management 

of ancillary services in Chinese village destinations. Journal of Destination Marketing & 

Management, 24. 

Liu, Y. L., Chiang, J. Te, & Ko, P. F. (2023). The benefits of tourism for rural community 

development. Humanities and Social Sciences Communications, 10(1). 

https://doi.org/10.1057/s41599-023-01610-4 

Lu, L., Chi, C. G., & Liu, Y. (2015). Authenticity, involvement, and image: Evaluating tourist 

experiences at historic districts. Tourism Management, 50, 85–96. 

Lu, W., Low, M. P., & Yeong, W. M. (2024). Will sensory impressions drive the intention to 

revisit? An empirical study in the rural tourism. Journal of Travel & Tourism Marketing, 

41(2), 292–306. https://doi.org/10.1080/10548408.2024.2318432 



283 

 

Lu, Y., Lai Wai Ka Ivan, Yu Liu, X., & Wang Xin. (2022). Influence of memorability on revisit 

intention in welcome back tourism: The mediating role of nostalgia and destination 

attachment. Frontiers in Psychology, 1–11. 

Luong, T. B. (2023). Destination image and loyalty: Examining satisfaction, place attachment, 

and perceived safety. Journal of Policy Research in Tourism, Leisure and Events, 1-22. 

Luthfiansyah, F., Prasetyo, A., & Raharjo, T. (2024). A Systematic Review of Risk 

Management Tools and Techniques in Software Projects. Indonesian Journal of 

Computer Science, 13(1). https://doi.org/10.33022/ijcs.v13i1.3694 

Lynch, J. J. (1995). CUSTOMER LOYALTY AND SUCCESS. Springer. 

Majaliwa, D., & Magasi, C. (2024). Tour Company’s Service Quality and Tourists’ Revisit 

Intention in Arusha Region Tourist Destinations. Journal of Consumer Sciences, 9(1), 1–

21. https://doi.org/10.29244/jcs.9.1.1-21 

Malhotra, N. K. (2020). Marketing Research: An Applied Orientation (7th ed.). Pearson. 

Mandira, A. D., Suliyanto, & Nawarini, A. (2018). The Influence Customer Trust, Service 

Quality, and Perceived Price on Customer Satisfaction and Customer Loyalty. Journal of 

Research in Management, 1(1), 16–22. http://irs-managementstudies.com/index.php/irs 

Manjunatha, N. (2022). Safety and security factors affecting foreign tourist satisfaction in 

Karnataka  (. Indianjournal, 43-51. 

Mansor, N. A., Rusli, S. A., Fardila, N., Mazne, A. R., Derweanna, I., Simpong, B., Azimah, 

N., Nurashikin, O., & Ridzuan, A. (2021). Over-development in rural tourism: Tourism 

impact, local community satisfaction and dissatisfaction. Review of International 

Geographical Education (RIGEO), 11(10). https://doi.org/10.48047/rigeo.11.10.XXXX 

Mantolas, S. M. (2019). PENGARUH KERAMAHTAMAHAN TERHADAP MOTIVASI 

KUNJUNGAN WISATAWAN KE DESA TESBATAN 1, KABUPATEN KUPANG. 

JUPAR - Jurnal Pariwisata, 2(02), 107–113. 

Marbawi, Dharma, Y., Faliza, N., Fakhrial, H., & Malinda, R. (2024). Risk Management 

Strategies in the Tourism Industry: Developing an ANP Model for Risk Reduction and 

Resilience Enhancement Amid Crises. Journal of Ecohumanism, 3(8), 2667–2673. 

https://doi.org/10.62754/joe.v3i8.4916 

Martinez, M. F., Corozo, J. P. M., Bedon, M. F. Q., Urrego, G. R., & Velazco, D. J. M. (2020). 

Sustainable Risk Management and Rural Tourism as a development and strategic factor 

of the Reventador parish - Ecuador. Journal of Environmental Management and Tourism, 

11(8), 2068–2082. https://doi.org/10.14505/jemt.v11.8(48).00 

Martins, M. (2015). The tourist imagery, the destination image and the brand image. Journal 

of Tourism and Hospitality Management, 3(2), 1–14. 

Martins, W. S., Martins, M., & Morais, E. P. (2025). Exploring the Influence of Social Media 

on Tourist Decision-Making: Insights from Cape Verde. Tourism and Hospitality, 6(1). 

https://doi.org/10.3390/tourhosp6010045 



284 

 

Masriah, I., Ingkadijaya, R., & Mumin, A. T. (2024). The influence of tourism facilities and 

attractions on revisit intentions with visitor satisfaction as an intervening variable (A study 

on Kampung AEWO Mulyaharja Bogor). International Journal of Applied Sciences in 

Tourism and Events, 8(2), 109–124. https://doi.org/10.31940/ijaste.v8i2.109-124 

Mei, X. Y., Hågensen, A. M. S., & Kristiansen, H. S. (2020). Storytelling through 

experiencescape: Creating unique stories and extraordinary experiences in farm tourism. 

Tourism and Hospitality Research, 20(1), 93-104. 

Meng, B., & Choi, K. (2019). Tourists’ intention to use location-based services (LBS). 

International Journal of Contemporary Hospitality Management, 31(8), 3097–3115. 

Mihai, V. C., Dumitras, D. E., Oroian, C., Chiciudean, G. O., Arion, F. H., & Mureșan, I. C. 

(2023). Exploring the Factors Involved in Tourists’ Decision-Making and Determinants 

of Length of Stay. Administrative Sciences, 13(10). 

https://doi.org/10.3390/admsci13100215 

Mihalic, T. (2024). Trends in Sustainable Tourism Paradigm: Resilience and Adaptation. 

Sustainability, 16(17), 7838. https://doi.org/10.3390/su16177838 

Miller, Z. D., Freimund, W., Crabtree, S. A., & Ryan, E. P. (2021). No limits of acceptable 

change: A proposed research framework for informing visitor use management in the 

context of cultural resources. Sustainability (Switzerland), 13(1), 1–8. 

https://doi.org/10.3390/su13010377 

Moleong, J. L. (2004). Metode Penelitian Kualitatif. PT. Remaja Rosdakarya. 

Monferrer, D., Moliner, M. A., & Estrada, M. (2019). Increasing customer loyalty through 

customer engagement in the retail banking industry. Spanish Journal of Marketing - ESIC, 

23(3), 461–484. 

Montero, A. A., Sales, L. H., Idrissi, M. Y., & López-Sánchez, J. A. (2023). Web accessibility 

and inclusivity of tourist destinations at social media management. An intercultural 

analysis of Andalusia and Northern Morocco. Universal Access in the Information 

Society. https://doi.org/10.1007/s10209-023-01020-y 

Moore, P. G. (1983). The business of risk. Cambridge university press. 

Mowen, J. C. (1993). Consumer Behavior. MacMillan Publishing Co. 

Muresan, I. C., Oroian, C. F., Harun, R., Arion, F. H., Porutiu, A., Chiciudean, G. O., Todea, 

A., & Lile, R. (2016). Local residents’ attitude toward sustainable rural tourism 

development. Sustainability (Switzerland), 8(1). https://doi.org/10.3390/su8010100 

Nainggolan, M., Ardika, I. W., Ardhana, I. K., & Setiawan, I. K. (2020). Pentahelix model 

application for tourism development strategy. International Journal of Linguistics, 

Literature and Culture, 6(2), 12–18. https://doi.org/10.21744/ijllc.v6n2.864 

Nanggong, A., & Mohammad, A. (2020). The impact of cultural tourism experience on 

electronic word-of-mouth (e-WOM) and destination image. Diponegoro International 

Journal of Business, 3(2), 68–79. https://doi.org/10.14710/dijb.3.2.2020.68-79 



285 

 

Nathaliu, & Rosanto Stephanie. (2024). Analisis Pengembangan Desa Wisata Melalui 

Komponen 4A di Desa Wisata Batulayang, Bogor. Business and Investment Review 

(BIREV), 2(4), 9–13. https://lgdpublishing.org/index.php/birev 

Nel-lo Andreu, M. G., Font-Barnet, A., & Espasa Roca, M. (2021). Wellness tourism-new 

challenges and opportunities for tourism in Salou. Sustainability (Switzerland), 13(15). 

https://doi.org/10.3390/su13158246 

Neuhofer, B., & Buhalis, D. (2021). Experience design in the smart tourism destination In 

Routledge handbook of the tourist experience. Routledge. 

Ngoc, K. M., & Trinh, N. T. (2015). Factors Affecting Tourists’ Return Intention towards Vung 

Tau City, Vietnam-A Mediation Analysis of Destination Satisfaction. Journal of 

Advanced Management Science, 292–298. https://doi.org/10.12720/joams.3.4.292-298 

Nguyen Viet, B., Dang, H. P., & Nguyen, H. H. (2020). Revisit intention and satisfaction: The 

role of destination image, perceived risk, and cultural contact. Cogent Business and 

Management, 7(1). https://doi.org/10.1080/23311975.2020.1796249 

Ningsih, K. P., Judijanto, L., & Widiyanti, S. (2024). Manajemen Risiko (Tukimun, Ed.; 1st 

ed.). Sulur Pustaka. www.sulur.co.id 

Nugraha, M., & Praja, J. B. (2024). Bogor Regency Government’s Efforts in Increasing the 

Number of Tourist Through the Ekabo Application. Jurnal Bina Praja, 16(1), 83–95. 

https://doi.org/10.21787/jbp.16.2024.83 

Nurrahma, A. A., Triatmanto, B., & Supriadi, B. (2024). The Impact of Memorable Tourism 

Experience, Destination Attributes, and Destination Image on Tourist Loyalty in 

Poncokusumo Tourism Village, Malang Regency. KnE Social Sciences. 

https://doi.org/10.18502/kss.v9i29.17287 

Nursiana, A., Kiswantoro, A., Maulida Hikmawati, M., Budhijono, F., Wahjudi, J., Tinggi Ilmu 

Ekonomi Wiyatamandala, S., Tinggi Pariwisata Ambarrukmo Yogyakarta, S., & 

Multimedia Nusantara, P. (2024). Examining the Structural Relationships of Destinations 

Image towards Travel Intention to the Puncak Tourist Area: Mediating Role of Perceived 

Risk, Destination Attractiveness and Perceived Value. In International Journal of 

Tourism (Vol. 3, Issue 2). https://ejournal.stipram.ac.id/ 

Oliver, R. L. (1997). Satisfaction: a Behavioral Perspective on the Consumer. Irwin/McGraw-

Hill: New York. 

Oliver, R. L. (1999). Whence Consumer Loyalty? Journal of Marketing, 63, 33–44. 

Oliver, R. L. (2014). Satisfaction: A Behavioral Perspective on the Consumer. Routledge. 

Otto, J. E., & Brent Ritchie, J. R. (1996). The service experience in tourism. In Tourism 

Management (Vol. 17, Issue 3). 

Oysha, F. (2024). TRANSPORTATION SERVICE IN TOURISM INDUSTRY. Information 

Horizon: AMERICAN Journal of Library, 2. 



286 

 

Özgeriş, M., Demircan, N., Karahan, A., Gökçe, O., Karahan, F., Sezen, I., & Akpinar Külekçi, 

E. (2024). Cultural Heritage Management in the Context of Sustainable Tourism: The 

Case of Öşkvank Monastery (Uzundere, Erzurum). Sustainability (Switzerland), 16(22). 

https://doi.org/10.3390/su16229964 

Ozturk, U. A., & Gogtas, H. (2016). Destination attributes, satisfaction, and the cruise visitor’s 

intent to revisit and recommend. Tourism Geographies, 18(2), 194–212. 

https://doi.org/10.1080/14616688.2015.1124446 

Pambudi, S. H., Sunarto, N., & Setyono, P. (2018). Strategi Pengembangan Agrowisata dalam 

Mendukung Pembangunan Pertanian - Studi Kasus di Desa Wisata Kaligono (Dewi Kano) 

Kecamatan Kaligesing Kabupaten Purworejo. Analisis Kebijakan Pertanian, 16(2), 165. 

https://doi.org/10.21082/akp.v16n2.2018.165-184 

Pantiyasa, I. W., & Urbanus, I. N. (2016). Analisis pengelolaan desa wisata sebagai pariwisata 

alternatif di Bali. Jurnal Ilmiah Hospitality Management, , 6(2), 65–74. 

Papadimitriou, D., Kaplanidou, K. (Kiki), & Apostolopoulou, A. (2018). Destination Image 

Components and Word-of-Mouth Intentions in Urban Tourism: A Multigroup Approach. 

Journal of Hospitality and Tourism Research, 42(4), 503–527. 

https://doi.org/10.1177/1096348015584443 

Papaioannou, A., Koronios, K., Ntasis, L., Yfantidou, G., Balaska, P., & Spyridopoulou, E. 

(2024). Total Quality Management in Sport Tourism and the Hospitality Industry: The 

Case of Greek Luxury Resorts with Sport and Recreation Facilities and Services. 

Sustainability (Switzerland) , 16(5). https://doi.org/10.3390/su16051894 

Peng, J., Yang, X., Fu, S., & Huan, T.-C. (T. C. ). (2023). Exploring the influence of tourists’ 

happiness on revisit intention in the context of Traditional Chinese Medicine cultural 

tourism. Tourism Management, 94, 104647. 

https://doi.org/10.1016/j.tourman.2022.104647 

Peng, Y., & Thongma, W. (2022). A Study On The Relationship Among Tourists’perception, 

Experience Value And Revisit Intention Of Xing’an Lingqu Ancient Town In Guilin,. 

Peppers, D., & Rogers, M. (1993). The One to One Future: Building Relationships One 

Customer at a Time. Currency Doubleday. 

Pereira, E. F., Silva Da Costa, R., De Sousa Saldanha, E., & Seran, A. N. (2024). The Influence 

of Ecotourism Activity on Environmental Conservation through visitors Awareness at 

Mangrove Hera Park, Dili, Timor-Leste. In Journal of Business and Management (Vol. 

6). https://tljbm.org/jurnal/index.php/tljbm 

Pereira, I. V, Araújo, J., & Simões, J. A. (2023). Service Delight and Brand Love: Its’ Impact 

on Premium Price and Word-of-Mouth. International Journal of Marketing, 

Communication and New Media, 13. 

Pizam, A., & Mansfeld, Y. (1996). Tourism, Crime and International Security Issues. Wiley. 

Popşa, R. E. (2024). Exploring the Generation Z Travel Trends and Behavior. Studies in 

Business and Economics, 19(1), 189–199. https://doi.org/10.2478/sbe-2024-0010 



287 

 

Poruțiu, A., Tirpe, O. P., Oroian, C., Mihai, V. C., Chiciudean, G. O., Chiciudean, D. I., & 

Poruțiu, C. (2021). Analysis on tourists’ preferences for rural tourism destinations in 

Romania. Societies, 11(3). https://doi.org/10.3390/soc11030092 

Prayogi, B., Indriani Dalimunthe, F., & Tondang, B. (2023). PENGARUH DAYA TARIK 

WISATA, ELECTRONIC WORD OF MOUTH, DAN CITRA DESTINASI WISATA 

TERHADAP KEPUTUSAN BERKUNJUNG WISATAWAN KE DESA WISATA 

LUBUK KERTANG, KABUPATEN LANGKAT. Jurnal Darma Agung, 30(3), 1214–

1219. 

Prihatnawan, B. A., & Sumiyarsih. (2024). PENGARUH DAYA TARIK WISATA, 

KUALITAS PELAYANAN, DAN HARGA TERHADAP MINAT BERKUNJUNG 

WISATAWAN (STUDI PADA DESA WISATA DI KAWASAN BALKONDES 

BOROBUDUR). Jurnal Nusa Manajemen, 1(1), 81–93. 

Pujiastuti, E. E., Maharaniputri, A., & Soeprapto, A. (2021). Pengaruh Memorable Tourist 

Experience (Mte) Terhadap Affective Commitment dan Behaviors Storytelling. Journal 

of Tourism and Creativity, 5(1), 1–13. 

Purnama, N. I., Siswadi, Y., Mujiatun, S., & Jufrizen, J. (2023). The Determinants of Revisit 

Intention and Recommendation Intention for Domestic Tourists. International Journal of 

Business Economics (IJBE), 4(2), 194–208. 

Purnama, W., & Wardi, Y. (2019). The Influence of Destination Image, Tourists Satisfaction, 

and Tourists Experience toward Revisit Intention to The Most Beautiful Village in The 

World (Nagari Tuo Pariangan). Jurnal Kajian Manajemen Dan Wirausaha, 1(1), 18–25. 

Putu, I., Wicaksana, W., Suryawardani, O., & Dewi, R. K. (2020). The Influence of Destination 

Brands on the Satisfaction and Revisit Intention of Foreign Tourists at the Agro-tourism 

of Ceking Rice Field Terrace in Bali. Journal of Tourism, 7(2), 265–275. 

http://ojs.unud.ac.id/index.php/eot265 

Rabiul, M. K., Sigala, M., & Karim, R. Al. (2025). Commitment to quality service in 

hospitality: role of human resources practices, turnover intention, organizational 

engagement, and adaptability. European Journal of Management and Business 

Economics. https://doi.org/10.1108/EJMBE-09-2023-0288 

Rai, K. A., & Sivastava, M. (2014). CUSTOMER LOYALTY Concept, Context and Character. 

Raimkulov, M., Juraturgunov, H., & Ahn, Y. J. (2021). Destination attractiveness and 

memorable travel experiences in silk road tourism in Uzbekistan. Sustainability 

(Switzerland), 13(4), 1–14. https://doi.org/10.3390/su13042252 

Rasoolimanesh, S. M., Seyfi, S., Rather, R. A., & Hall, C. M. (2022). Investigating the 

mediating role of visitor satisfaction in the relationship between memorable tourism 

experiences and behavioral intentions in heritage tourism context. Tourism Review, 77(2), 

687–709. https://doi.org/10.1108/TR-02-2021-0086 

Ratna Susanti, Suci Purwandari, & Basnendar Herry Prilosadoso. (2022). PENTA HELIX AS 

STRATEGY OF TOURISM VILLAGE DEVELOPMENT IN KARANGASEM 



288 

 

VILLAGE, BULU DISTRICT, SUKOHARJO REGENCY. International Journal of 

Social Science, 2(4), 1979–1984. https://doi.org/10.53625/ijss.v2i4.4261 

Regalado-Pezúa, O., Carvache-Franco, M., Carvache-Franco, O., & Carvache-Franco, W. 

(2023). Perceived value and its relationship to satisfaction and loyalty in cultural coastal 

destinations: A study in Huanchaco, Peru. PLoS ONE, 18(8 August). 

https://doi.org/10.1371/journal.pone.0286923 

Rehman, A. U., Abbas, M., Abbasi, F. A., & Khan, S. (2023). How Tourist Experience Quality, 

Perceived Price Reasonableness and Regenerative Tourism Involvement Influence 

Tourist Satisfaction: A Study of Ha’il Region, Saudi Arabia. Sustainability (Switzerland), 

15(2). https://doi.org/10.3390/su15021340 

Rejikumar, G., Ajitha, A. A., Jose, A., & Mathew, S. (2021). Strategic positioning of tourist 

destinations-analyzing the role of perceived meaningfulness. Journal of Hospitality and 

Tourism Management, 49, 140–151. 

Retno Budi Wahyuni, Sumirat, W., Zulhelfa, & Handayaningrum, N. (2023). Interpersonal 

Communication of Tourism Awareness Group in Increasing the Quality of Tourism 

Village Products. Jurnal Kepariwisataan: Destinasi, Hospitalitas Dan Perjalanan, 7(1), 

108–120. https://doi.org/10.34013/jk.v7i1.1184 

Rifaatulloh, H., Waluya, B., & Andari, R. (2019). The influence of Memorable Experience to 

Revisit Intention in Baduy Traditional Village. 

Riptiono, S., Wibawanto, S., Raharjo, N. I., Susanto, R., Syaputri, H. S., & Bariyah, B. (2023). 

Tourism Revisit and Recommendation Intention on Heritage Destination: The Role of 

Memorable Tourism Experiences. Journal of International Conference Proceedings, 6(1), 

201–210. https://doi.org/10.32535/jicp.v6i1.2244 

Rista Hermawati, P. (2020). KOMPONEN KEPARIWISATAAN DAN PENGEMBANGAN 

COMMUNITY BASED TOURISM DI DESA WISATA NGLANGGERAN. 7(1). 

http://ejournal.bsi.ac.id/ejurnal/index.php/jp 

Rojo-Ramos, J., Gómez-Paniagua, S., Guevara-Pérez, J. C., & García-Unanue, J. (2023). 

Gender differences in adventure tourists who practice kayaking in Extremadura. 

International Journal of Environmental Research and Public Health, 20(5). 

Rosid, Mahmudi. M., Pratikto, H., & Syihabudin. (2020). WORD OF MOUTH (WOM), 

VISITOR EXPERIENCE, AND DESTINATION ATTRIBUTES ON REVISIT 

INTENTION THROUGH PERCEIVED VALUE A CASE OF PENANGGUNGAN 

MOUNTAIN, EAST JAVA, INDONESIA. International Journal of Business, Economics 

and Law, 21(5), 90–101. www.republika.co.id 

Rossanty, Y., & Dharma Tuah Putra Nasution, M. (2021). Visitor Relationship Marketing: A 

Case Study in Samosir Tourism Area. Budapest International Research and Crtitics 

Institute-Journal (BIRCI-Journal), 4(3), 5202–5208. 

https://doi.org/10.33258/birci.v4i3.2310 

Rucci, A. C., & Porto, N. (2022). Accessibility in tourist sites in Spain: Does it really matter 

when choosing a destination? 



289 

 

Ruhamak, M. D., Puspita, N. V, & Putra, Y. P. (2021). E-WoM and destination image: How 

does it affect the revisit intention at English village. In 2nd International Conference on 

Business and Management of Technology (ICONBMT 2020) , 50–60. 

Ruhamak, M. D., Vaulia Puspita, N., & Putra, Y. P. (2021). E-WoM and Destination Image: 

How Does It Affect the Revisit Intention at English Village. 

Rumli, Astuti, W., & Hidayatullah, S. (2022). The Influence of Attractions, Social Media E-

Wom and Prices on Visiting Decisions in Sade Cultural Tourism Village, Central Lombok 

Regency. International Journal of Multicultural and Multireligious Understanding, 

9(11), 74–78. https://doi.org/10.18415/ijmmu.v9i11.4122 

Ryu, K., Roy, P. A., Kim, H., & Ryu, H. B. (2020). The resident participation in endogenous 

rural tourism projects: a case study of Kumbalangi in Kerala, India. Journal of Travel and 

Tourism Marketing, 37(1), 1–14. https://doi.org/10.1080/10548408.2019.1687389 

Safitri, H., & Kurniansyah, D. (2021). Analisis komponen daya tarik desa wisata. K I N E R J 

A 18, 18(4), 497–501. http://journal.feb.unmul.ac.id/index.php/KINERJA 

Santi Palupi, & Sugiarto. (2014). Manajemen Risiko Hospitaliti & Pariwisata (Sugiarto, Ed.). 

Yayasan Pendidikan Wiyatamandala. 

Saputra, I. G. G. (2024). Digitalization in Rural Tourism Products: From Stages to Managerial 

Readiness. International Journal of Human Research and Social Science Studies, 01(06). 

https://doi.org/10.55677/ijhrsss/01-2024-Vol01I6 

Saputra, S. P., Pustiarini, P. N., Sudarmawan, A. K. I., & Putra Dwi, J. M. I. (2024). 

Pengelolaan Berbasis Masyarakat untuk Pengembangan Wisata di Desa Sangeh_ 

Pendekatan 6A dalam Meningkatkan Daya Tarik Pariwisata Penglukatan Pancoran Solas 

Tirta Taman Mumbul. INNOVATIVE : Jpurnal Of Social Science Research, 4(1), 7339–

7349. 

Saradha Balaji, Lolakpuri Shreshta, & K. Sujatha. (2024). A Study on Risk Management in 

Corporate Business. Involvement International Journal of Business, 1(3), 197–209. 

https://doi.org/10.62569/iijb.v1i3.26 

Sari, S. R., Murti, N. K., Hilmy, M. F., & Fariz Hilmy, M. (2022). The Development of 

Agritourism Concept to Encourage Tourism Activities: A Case Study of Tajuk Tourism 

Village, Semarang, Indonesia 发展农业旅游概念以鼓励旅游活动：以印度尼西亚三

宝垄塔茹克旅 游村为例 Development of Agritourism Concept to Encourage Tourism 

Activities: A Case Study of Tajuk Tourism Village, Semarang, Indonesia (Vol. 53, Issue 

11). http://creativecommons.org/licenses/by/4.0 

Sarjana, S., Nardo, R., Hartoono, R., Siregar, H. Z., Rasyid, A., Djaha, A. Z., & Badrianto, Y. 

(2020). Bunga Rampai Manajemen Risiko (F. H. Ningrum, Ed.). CV Media Sains 

Indonesia. 

Sartikatini, S., Antong, A., Syafruddin, S., & Khaddapi, M. (2024). THE EFFECT OF 

TOURISM MARKETING MIX AND SERVICE QUALITY ON INTEREST IN 

RETURNING VISITORS THROUGH TOURIST SATISFACTION AS AN 



290 

 

INTERVENING VARIABLE. Journal of Tourism, Hospitality and Environment 

Management, 9(38), 112–120. https://doi.org/10.35631/JTHEM.938008 

Saryatun, S., Riptiono, S., Nur Azizah, S., & Muliana Rhamdhani, I. (2024a). Escalating the 

Tourist Revisit Intention on the Heritage Destination with the Memorable Tourism 

Experiences. MIX: JURNAL ILMIAH MANAJEMEN, 14(2), 501. 

https://doi.org/10.22441/jurnal_mix.2024.v14i2.012 

Saryatun, S., Riptiono, S., Nur Azizah, S., & Muliana Rhamdhani, I. (2024b). Escalating the 

Tourist Revisit Intention on the Heritage Destination with the Memorable Tourism 

Experiences. MIX: JURNAL ILMIAH MANAJEMEN, 14(2), 501. 

https://doi.org/10.22441/jurnal_mix.2024.v14i2.012 

Sastrawan, I. W. A., Yogantara, K. K., & Wijayanti, A. A. R. (2024). BALI JOURNAL OF 

HOSPITALITY, TOURISM AND CULTURE RESEARCH PENGARUH DIGITAL 

MARKETING DAN CUSTOMER RELATIONSHIP MARKETING TERHADAP 

CUSTOMER LOYALTY DI KEMBALI VILLAS. Bali Journal of Hospitality, Tourism 

and Culture Research, I(2), 133–143. www.balilanguageassistance.com 

Satrya, I. D. G., Adityaji, R., Susilo, C., Karya, D. F., & Hendra. (2024a). The Role of 

Authenticity, Local Culture, Tourism Perceived Value, and Memorable Tourism 

Experience for Heritage Tourism Revisit Intention. International Journal of Sustainable 

Development and Planning, 19(3), 1163–1170. https://doi.org/10.18280/ijsdp.190334 

Satrya, I. D. G., Adityaji, R., Susilo, C., Karya, D. F., & Hendra. (2024b). The Role of 

Authenticity, Local Culture, Tourism Perceived Value, and Memorable Tourism 

Experience for Heritage Tourism Revisit Intention. International Journal of Sustainable 

Development and Planning, 19(3), 1163–1170. https://doi.org/10.18280/ijsdp.190334 

Saunders, M., Lewis, P., & Thornhill, A. (2019). Research Methods for Business Students (8th 

ed.). Pearson. 

Schuberth, F., Rademaker, M. E., & Henseler, J. (2023). Assessing the overall fit of composite 

models estimated by partial least squares path modeling. . European Journal of Marketing, 

57(6), 1678–1702. 

Sekali, P. I. K., Suryawardani, I. G. A. O., & Dewi, R. K. (2020). The Influence of Tourist 

Motivation on Revisit Intention to Alas Harum Agro tourism of Gianyar Regency, Bali. . 

. 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-Building Approach 

(7th ed.). Wiley. 

Septiana, V., Doriza, S., & Mashabi, N. A. (2023). ANALISIS FAKTOR MEMORABLE 

TOURISM EXPERIENCE DI DESA WISATA EDUKASI CISAAT. Jurnal Pendidikan 

Dan Perhotelan, 3(2), 58–4. 

Seran, A. N., Da, D. R., Ximenes, C., Evy, M., Da Silva, M. D., & Saldanha, E. S. (2021a). 

The Impact of Tourist Experience Quality and Involvement on Tourist Recommendation 

Intention: Evidence From Ramelau Mountain as Tourist Destination in Timor-Leste. In 

Journal of Business and Management (Vol. 3). https://tljbm.org/jurnal/index.php/tljbm 



291 

 

Seran, A. N., Da, D. R., Ximenes, C., Evy, M., Da Silva, M. D., & Saldanha, E. S. (2021b). 

The Impact of Tourist Experience Quality and Involvement on Tourist Recommendation 

Intention: Evidence From Ramelau Mountain as Tourist Destination in Timor-Leste. In 

Journal of Business and Management (Vol. 3). https://tljbm.org/jurnal/index.php/tljbm 

Setiawan, A. (2024). The Role of Village Government in Digital-Based Community 

Empowerment in Tourism Villages. Journal of Governance, 9(3). 

https://doi.org/10.31506/jog.v9i3.28017 

Setiawan, B., Arief, M., Hamsal, M., Furinto, A., & iweka, K. (2023). The effect of integrated 

marketing communication on visitor value and its impact on intention to revisit tourist 

villages: The moderating effect of propensity to travel. Calitatea, 24(194), 319-332. 

Shapira, Z. (1995). RISK TAKING : A Managerial Perspective. 

Sharma, R. (2020). Sociology of Tourism: Shift ing Paradigm from Nostalgia to Happiness. 

Journal of Tourism & Hospitality Education Journal of Tourism & Hospitality Educa On, 

10, 90–107. 

Shrivastava, V. K., Balasubramanian, J., Katyal, A., Yadav, A., & Yogananthan, S. (2023). 

Understanding the significance of risk management in enterprise management dynamics. 

Multidisciplinary Reviews, 6. https://doi.org/10.31893/MULTIREV.2023SS093 

Shurland D, & De Jong, P. (2008). Disaster Risk Management For Coastal Tourism 

Destinations Responding to Climate Change A Practical Guide for Decision makers. . 

United Nations Environment Programme. 

Siagian, Br. L., Lubis, A., & Pratama, I. (2024). The influence of facilities and prices on 

consumer purchase intentions in the denai lama tourism village : a regression study. 

Enrichment : Journal of Management, 14(2), 198–203. 

Sigala, M. (2016). Social media and the co-creation of tourism experiences. In The handbook 

of managing and marketing tourism experiences . Emerald Group Publishing Limited. 

Sihombing, S. O., Antonio, F., Sijabat, R., & Bernarto, I. (2024). The Role of Tourist 

Experience in Shaping Memorable Tourism Experiences and Behavioral Intentions. . 

International Journal of Sustainable Development & Planning, 19(4). 

Singh, S., Gupta, S., Jain, S., Kabra, S., & Gupta, S. (2020). STUDENT BUDGETING AND 

SPENDING BEHAVIOUR. In International Journal of Creative Research Thoughts 

(Vol. 8, Issue 7). www.ijcrt.org 

Smith, K. (2019). Understanding Word of Mouth: A Guide for Tourism Management. Tourism 

Quarterly, 15(2), 45–58. 

Smith, T. A. (2020). The role of customer personality in satisfaction, attitude-to-brand and 

loyalty in mobile services. Spanish Journal of Marketing - ESIC, 24(2), 155–175. 

Souza, L. H., Kastenholz, E., Barbosa, M. D. L. A., & Carvalho, M. S. E. S. C. (2020). Tourist 

experience, perceived authenticity, place attachment and loyalty when staying in a peer-

to-peer accommodation. International Journal of Tourism Cities, 6(1), 27-52. 



292 

 

Stanovčić, T., Manojlović, M., & Perovic, D. (2021). The relationship between cultural tourist 

experience and recommendation intention: Empirical evidence from montenegro. 

Sustainability (Switzerland), 13(23). https://doi.org/10.3390/su132313144 

Sthapit, E., & Coudounaris, D. N. (2018). Memorable tourism experiences: antecedents and 

outcomes. Scandinavian Journal of Hospitality and Tourism, 18(1), 72–94. 

https://doi.org/10.1080/15022250.2017.1287003 

Štumpf, P., Janeček, P., & Vojtko, V. (2022). Is Visitor Satisfaction High Enough? A Case of 

Rural Tourism Destination, South Bohemia. European Countryside, 14(2), 346–362. 

https://doi.org/10.2478/euco-2022-0017 

Stylos, N., Bellou, V., Andronikidis, A., & Vassiliadis, C. A. (2017). Linking the dots among 

destination images, place attachment, and revisit intentions: A study among British and 

Russian tourists. Tourism Management, 60, 15–29. 

https://doi.org/10.1016/j.tourman.2016.11.006 

Su, Q. (2025). Awakening the soul during travel: influence mechanism of memorable tourism 

experience on university students’ life meaning. Frontiers in Psychology, 16. 

https://doi.org/10.3389/fpsyg.2025.1521716 

Suban, S. A. (2024). Visitor’s emotional experience in predicting destination image, 

satisfaction and intention to revisit: a spa tourism perspective. International Hospitality 

Review. https://doi.org/10.1108/ihr-05-2023-0032 

Sudibya, B. (2018). BALI MEMBANGUN BALI JURNAL BAPPEDA LITBANG Wisata Desa 

dan Desa Wisata. http://www.berdesa.com/apa-beda-desa-wisata-dan-wisata-desa 

Sugarda, Y. B. (2020). Panduan Praktis Pelaksanaan Focus Group Discussion Sebagai 

Metode Riset Kualitatif. . Gramedia Pustaka Utama. 

Sugathan, P., & Ranjan, K. R. (2019). Co-creating the tourism experience. Journal of Business 

Research, 100, 207–217. https://doi.org/10.1016/j.jbusres.2019.03.032 

Sugiama, A. G. (2024). QUALITY, SATISFACTION, AND LOYALTY: A POWERFUL 

TRIGGER FOR RURAL TOURISTS REVISIT INTENTION. International Conference 

on Business, Economic, Social Sciences & Humanities, 2024. 

Sugiarto. (2023a). Esensi Manajemen Risiko Pariwisata (A. Y. Fransisca, Ed.; 1st ed., Vol. 1). 

CV ANDI OFFSET. 

Sugiarto. (2023b). Esensi Manajemen Risiko Pariwisata (Sugiarto, Ed.; 1st ed.). Andi Offset. 

Sugiarto. (2023c). Investasi dan Risiko Pariwisata (Sugiarto, Ed.). Universitas Terbuka. 

Sugiarto, Budhijono, F., Fuad, M., Susanto, D. R., Kiswantoro, A., & Rohman, N. (2024a). 

Strengthening Indonesian Tourism Resilience Based on Tourism Operational Risk 

Management. Journal of Resilient Economies (ISSN: 2653-1917), 4(1). 

https://doi.org/10.25120/jre.4.1.2024.4081 

Sugiarto, Budhijono, F., Fuad, M., Susanto, D. R., Kiswantoro, A., & Rohman, N. (2024b). 

Strengthening Indonesian Tourism Resilience Based on Tourism Operational Risk 



293 

 

Management. Journal of Resilient Economies (ISSN: 2653-1917), 4(1). 

https://doi.org/10.25120/jre.4.1.2024.4081 

Sugiarto, Damiasih, Hendratono, T., Ihalauw, JOI. J., & Herawan, T. (2023). Metode 

Penelitian Campuran Untuk Pariwisara (R. Indra, Ed.; 1st ed., Vol. 1). CV ANDI 

OFFSET. 

Sugiarto, & Herawan, T. (2023). The Influence of Operational Risk Management on Intention 

to Revisit and Intention to Recommend by Using Satisfaction as a Mediating Variable: A 

Study of Homestay Users in Dieng Plateau, Central Java, Indonesia. Quality - Access to 

Success, 24(192), 401–416. https://doi.org/10.47750/QAS/24.192.47 

Sukaris, S. (2024). Increasing Customer Satisfaction through Rural Tourism’s Quality Service, 

Experience, and Offered Value. Jurnal Minds: Manajemen Ide Dan Inspirasi, 11(1), 29–

44. https://doi.org/10.24252/minds.v11i1.45305 

Suliyanto, S., Rahab, R., & Arini, D. V. (2024). The influence of tourist satisfaction on revisit 

intention: the moderating role of health consciousness. International Journal of Public 

Health Science (IJPHS), 13(2), 727. https://doi.org/10.11591/ijphs.v13i2.23613 

Sun, H., Zhang, Q., Guo, W., & Lin, K. (2022). Hikers’ pro-environmental behavior in national 

park: Integrating theory of planned behavior and norm activation theory. Frontiers in 

Forests and Global Change, 5. https://doi.org/10.3389/ffgc.2022.1068960 

Surya, A. P. (2024). The Role of Ecotourism in Promoting Sustainable Economic Development 

in Indonesia. Journal of World Economy, 3(1), 43–48. 

https://doi.org/10.56397/jwe.2024.03.06 

Surya, E. D., Felani, K. F., Felani, V. T., & Andriani, A. (2022). Analysis of Tourist 

Attractions, Amenities and Accessibility to Tourist Visit Decisions Mediated by 

Digitalization Promotion. International Journal of Economics and Management, 1(02), 

58–67. https://doi.org/10.54209/iem.v1i02.8 

Susanto, D. R., Sugiarto, S., Kiswantoro, A., Hendratono, T., Priyanto, S. H., Budhijono, F., & 

Rohman, N. (2025). Building Homestay User Loyalty with Operational Risk Management 

Mediated by Satisfaction. Jurnal Manajemen, 29(1), 178–201. 

https://doi.org/10.24912/jm.v29i1.2526 

Syah, T. Y. R., Alimwidodo, P. C., Lianti, L., & Hatta, H. (2022). PERCEIVED PRICE AS 

ANTECEDENT OF SATISFACTION AND LOYALTY: LEARN FROM FAST FOOD 

INTERNATIONAL RESTAURANTS. Central European Business Review, 11(4), 63–

84. https://doi.org/10.18267/j.cebr.304 

Tang, H., Wang, R., Jin, X., & Zhang, Z. (2022). The Effects of Motivation, Destination Image 

and Satisfaction on Rural Tourism Tourists’ Willingness to Revisit. Sustainability 

(Switzerland), 14(19). https://doi.org/10.3390/su141911938 

Tarjo, T., Anggono, A., Said, J., Halim, A., & Sakti, E. (2024). Sustainable Strategy, Risk 

Management, and Financial Performance of Tourism Operators. Jurnal Kepariwisataan 

Indonesia: Jurnal Penelitian Dan Pengembangan Kepariwisataan Indonesia, 18(1), 77–

94. https://doi.org/10.47608/jki.v18i12024.77-94 



294 

 

Tham, A., Mair, J., & Croy, G. (2020). Social media influence on tourists’ destination choice: 

importance of context. Tourism Recreation Research, 45(2), 161–175. 

https://doi.org/10.1080/02508281.2019.1700655 

Theofanous, G., Thrassou, A., & Uzunboylu, N. (2024a). Digital Inclusivity: Advancing 

Accessible Tourism via Sustainable E-Commerce and Marketing Strategies. 

Sustainability (Switzerland), 16(4). https://doi.org/10.3390/su16041680 

Theofanous, G., Thrassou, A., & Uzunboylu, N. (2024b). Digital Inclusivity: Advancing 

Accessible Tourism via Sustainable E-Commerce and Marketing Strategies. 

Sustainability (Switzerland), 16(4). https://doi.org/10.3390/su16041680 

Thetsane, R. M. (2019). Local Community Participation in Tourism Development: The Case 

of Katse Villages in Lesotho. ATHENS JOURNAL OF TOURISM, 6(2), 123–140. 

https://doi.org/10.30958/ajt.6-2-4 

Toader, I.-A., & Mocuta, N. D. (2020). THE RISK MANAGEMENT IN THE TOURISM, 

RURAL TOURISM AND AGRITOURISM. Scientific Papers Series Management, 

Economic Engineering in Agriculture and Rural Development, 20(2), 477. www.ccohs.ca 

Tomej, K., & Liburd, J. J. (2020). Sustainable accessibility in rural destinations: a public 

transport network approach. Journal of Sustainable Tourism, 28(2), 129–146. 

https://doi.org/10.1080/09669582.2019.1607359 

Torabi, Z. A., Pourtaheri, M., Hall, C. M., Sharifi, A., & Javidi, F. (2023a). Smart Tourism 

Technologies, Revisit Intention, and Word-of-Mouth in Emerging and Smart Rural 

Destinations. Sustainability (Switzerland), 15(14). https://doi.org/10.3390/su151410911 

Torabi, Z. A., Pourtaheri, M., Hall, C. M., Sharifi, A., & Javidi, F. (2023b). Smart Tourism 

Technologies, Revisit Intention, and Word-of-Mouth in Emerging and Smart Rural 

Destinations. Sustainability (Switzerland), 15(14). https://doi.org/10.3390/su151410911 

Torabi, Z. A., Shalbafian, A. A., Allam, Z., Ghaderi, Z., Murgante, B., & Khavarian-Garmsir, 

A. R. (2022). Enhancing Memorable Experiences, Tourist Satisfaction, and Revisit 

Intention through Smart Tourism Technologies. Sustainability (Switzerland), 14(5). 

https://doi.org/10.3390/su14052721 

Tosun, C., Dedeoglu, B. B., & Fyall, A. (2015). Destination service quality, affective image 

and revisit intention: the moderating role of past experience. Journal of Destination 

Marketing and Management, 4(4), 222–234. 

Tran, H. (2022). Effect of memorable tourism experiences on revisit intention to community-

based tourism destination of domestic tourists in Vietnam. Proceedings of the 

International Conference on Research in Management & Technovation, 28, 307–313. 

https://doi.org/10.15439/2021km44 

Travar, I., Todorović, N., Pavlović, S., & Parra-López, E. (2022). Are Image and Quality of 

Tourist Services Strategic Determinants of Satisfaction? Millennials’ Perspective in 

Emerging Destinations. Administrative Sciences, 12(3). 

https://doi.org/10.3390/admsci12030088 



295 

 

Treviño-Villalobos, M., Sancho-Jiménez, L. F., Carvache-Franco, M., Víquez-Paniagua, A. G., 

Carvache-Franco, O., & Carvache-Franco, W. (2025). Fostering Sustainable Rural 

Tourism Post-COVID-19: Determinants of Revisit Intention Among Costa Rican 

Tourists. Sustainability, 17(12), 5231. https://doi.org/10.3390/su17125231 

Tsabitah, A., Chumaidiyah, E., & Suhendra, A. A. (2025). Designing Risk Mitigation 

Strategies Using Enterprise Risk Management (ERM) Based on COSO ERM and House 

Of Risk (HOR) Models. Journal of Ecohumanism, 4(2). 

https://doi.org/10.62754/joe.v4i2.6555 

Tuan, Yi. F. (2001). Space and Place: The Perspective of Experience. Unversity of Minnesota 

Press - London. 

Tung, V. W. S., & Ritchie, J. B. (2011). Exploring The Essence Of Memorable Tourism 

Experiences. Annals Of Tourism Research, 38(4), 1223-1230. 

Tyan, I., Yagüe, M. I., & Guevara-Plaza, A. (2020). Blockchain technology for smart tourism 

destinations. . Sustainability, 12(22). 

Udayana, N. B. I., Subiyanto, D., & Prayekti. (2021). Building Word of Mouth (WOM) through 

Emotional Engagement: Problem Solving Satisfaction and Innovative Culture Perception 

as Predictors. Empirical Research on Tourism Village Visitors in the Special Region of 

Yogyakarta-Indonesia. Quality Management, 22(181), 137–152. 

Ullah, S., Xiaopeng, D., Anbar, D. R., Victor Amaechi, C., Kolawole Oyetunji, A., Ashraf, M. 

W., & Siddiq, M. (2024). Risk identification techniques for international contracting 

projects by construction professionals using factor analysis. Ain Shams Engineering 

Journal, 15(4). https://doi.org/10.1016/j.asej.2024.102655 

Uslu, A., Recuero-Virto, N., Eren, R., & Blasco-López, M. F. (2024). The role of authenticity, 

involvement and experience quality in heritage destinations. Tourism and Management 

Studies, 20(3), 79–91. https://doi.org/10.18089/TMS.20240306 

Utami, D. D., Dhewanto, W., & Lestari, Y. D. (2023). Rural tourism entrepreneurship success 

factors for sustainable tourism village: Evidence from Indonesia. Cogent Business and 

Management, 10(1). https://doi.org/10.1080/23311975.2023.2180845 

Utami, L., & Eviana, N. (2019). Pengaruh Harga Dan Atraksi Wisata Terhadap Kepuasan 

Wisatawan Di Museum Magic Art 3D (Dimensi) Kota Tua Jakarta. EDUTURISMA, 3(2). 

Utomo, S. H., Widjanarko, H., Suratna, S., Rahmawati, K., & Hasan Muqaddas, F. (2025). The 

Effect of Tourist Experience on Satisfaction and Revisit Intention in Forest Tourism. SHS 

Web of Conferences, 212, 04032. https://doi.org/10.1051/shsconf/202521204032 

Utomo, S. K. D., Gusadi, H. M., Rahmi, A. U., Ramadhan, G., & Pratiwi, D. W. (2024). 

Identifying 4a’s Component (Attraction, Accessibility Amenity, And Ancillary) In Sade 

Tourism Village. Jurnal DIALEKTIKA: Jurnal Ilmu Sosial, 22(1), 102–112. 

Vancia, P. A. P., Băltescu, C. A., Brătucu, G., Tecău, A. S., Chițu, I. B., & Duguleană, L. 

(2023). Examining the Disruptive Potential of Generation Z Tourists on the Travel 



296 

 

Industry in the Digital Age. Sustainability (Switzerland), 15(11). 

https://doi.org/10.3390/su15118756 

Verma, R., Thompson, G., & Kwortnik, K. (2017). Service Operations Management: 

Improving Service Delivery (4th ed.). Pearson Education. 

Vujičić, D. M., Stankov, U., Basarin, B., Krejtz, I., Krejtz, K., & Masliković, D. (2024). 

Accessibility in Tourism 5.0 Approach: Enabling Inclusive and Meaningful Tourist 

Experiences. In Transforming Media Accessibility in Europe Digital Media, Education 

and City Space Accessibility Contexts. Springer Nature Switzerland. 

https://doi.org/10.1007/978-3-031-60049-4 

Wang, C., Liu, J., Wei, L., & Zhang, T. (2020a). Impact of tourist experience on memorability 

and authenticity: A study of creative tourism. Journal of Travel & Tourism Marketing, 

37(1), 48–63. 

Wang, C., Liu, J., Wei, L., & Zhang, T. (2020b). Impact of tourist experience on memorability 

and authenticity: a study of creative tourism. Journal of Travel and Tourism Marketing, 

37(1), 48–63. https://doi.org/10.1080/10548408.2020.1711846 

Wang, C., Liu, J., Wei, L., & Zhang, T. (2020c). Impact of tourist experience on memorability 

and authenticity: a study of creative tourism. Journal of Travel and Tourism Marketing, 

37(1), 48–63. https://doi.org/10.1080/10548408.2020.1711846 

Wang, D., Liu, A. T., & Cheung, C. (2023). Understanding Memorable Tourism Experience: 

Long-Term Memory System and Revisit Intention. European Journal of Tourism, 

Hospitality and Recreation, 13(2), 125–141. https://doi.org/10.2478/ejthr-2023-0011 

Wang, G., Huang, L., Xu, C., He, K., Shen, K., & Liang, P. (2022). Analysis of the Mediating 

Role of Place Attachment in the Link between Tourists’ Authentic Experiences of, 

Involvement in, and Loyalty to Rural Tourism. Sustainability (Switzerland), 14(19). 

https://doi.org/10.3390/su141912795 

Wang, Y., & Li, M. (2021). Family Identity Bundles and Holiday Decision Making. Journal 

of Travel Research, 60(3), 486–502. https://doi.org/10.1177/0047287520930091 

Wantara, P., Irawati, A., & Arfy, W. R. (2024). Relationship between destination image, 

accessibility, tourists experience, tourists satisfaction and revisit intention: Structural 

equation model analysis. BIO Web of Conferences, 146. 

https://doi.org/10.1051/bioconf/202414601027 

Wayan, I., Pratama, A., Desak, N., Santi Diwyarthi, M., & Suharto, B. (2025). Analysis of Risk 

Management, Visitor Satisfaction, and Destination Accessibility on Tourism Industry 

Reputation in Bali. In West Science Interdisciplinary Studies (Vol. 03, Issue 01). 

Wibowo, A., Muhammad, D. R. A., Lestari, E., & Karsidi, R. (2021). Development of a 

Tourism Village Based on the Integration of Language Education and Local Potential 

(Case Study in Karanganyar Regency, Central Java, Indonesia). E3S Web of Conferences, 

316. https://doi.org/10.1051/e3sconf/202131604003 



297 

 

Wirdayanti. A, Asri, A., Anggono, D. B., Indarti, E., Gautama, H., S, E. H., Harefa, K., Minsia, 

M., Indrijatiningrum, M., Susanti, T., & Ariani, V. (2021). PEDOMAN DESA WISATA. 

Wiwin. I. W. (2019). Faktor Sukses dalam Pengembangan Wisata Pedesaan. . Jurnal 

Pariwisata Budaya Volumen 4, Nomer 2, Universitas Hundu Sugriwa, Denpasar. Bali, 

4(2). 

Wu, J., & Yang, T. (2023). Service attributes for sustainable rural tourism from online 

comments: Tourist satisfaction perspective. Journal of Destination Marketing & 

Management, 30, 100822. https://doi.org/10.1016/j.jdmm.2023.100822 

Wu, M. S. F. (2017). A study on the effects of word-of-mouth on brand trust in tourism industry 

. EURASIA Journal of Mathematics, Science and Technology Education, 13(12), 7995-

8002. 

Wulandari, W. L. (2024). OPTIMIZATION OF THE NEWA-BASED TOURISM 

DEVELOPMENT MODEL (NATURE, ECOTOURISM, WELLNESS, AND 

ADVENTURE) THROUGH THE ECO-WELLNESS TOURISM CONCEPT 

APPROACH. Eduvest - Journal of Universal Studies, 4(8). 

Xiang, Z., & Fesenmaier, D. R. (2017). Big data analytics, tourism design and smart tourism. 

Analytics in smart tourism design: concepts and methods, . Springer. 

Yabo, Z., Wee, H., & Gani, A. A. (2024). Destination Image and Memorable Tourism 

Experiences: Literature Gaps and Conceptual Exploration. International Journal of 

Academic Research in Business and Social Sciences, 14(3). 

https://doi.org/10.6007/ijarbss/v14-i3/20753 

Yamin, S., & Kurniawan, H. (2010). Sturctural Equation Model: belajar lebih mudah teknik 

analisa data quesioner dengan lisrel–PLS. Salemba empat infotek. 

Yan Lu, Ivan Ka Wai Lai, Xin Yu Liu, & Xin Wang. (2022). Influence of memorability on 

revisit intention in welcome back tourism: The mediating role of nostalgia and destination 

attachment. Frontiers in Psychology, 1. 

Yanti, D., Dalimunthe, F., & Prayogi, B. (2023). Implementation of the 4ASC Concept 

(Attraction, Accessibility, Amenity, Ancillary, Safeness, and Comfort) in the Development 

of the Huta Ginjang Geosite Tourism Village, Indonesia (pp. 326–333). 

https://doi.org/10.2991/978-94-6463-296-5_45 

Yasir, Y., Firzal, Y., Sulistyani, A., & Yesicha, C. (2021). Penta helix communication model 

through community based tourism (CBT) for tourism village development in Koto 

Sentajo, Riau, Indonesia. Geojournal of Tourism and Geosites , 37(3), 851–860. 

https://doi.org/10.30892/GTG.37316-718 

Ye, S., Wei, W., Wen, J., Ying, T., & Tan, X. (2021). Creating Memorable Experience in Rural 

Tourism: A Comparison between Domestic and Outbound Tourists. Journal of Travel 

Research, 60(7), 1527–1542. https://doi.org/10.1177/0047287520951641 



298 

 

Yin, Z., Huang, A., & Wang, J. (2023). Memorable Tourism Experiences’ Formation 

Mechanism in Cultural Creative Tourism: From the Perspective of Embodied Cognition. 

Sustainability (Switzerland), 15(5). https://doi.org/10.3390/su15054055 

Yoo, C. K., Yoon, D., & Park, E. (2018). Tourist motivation: an integral approach to destination 

choices. Tourism Review, 73(2), 169–185. https://doi.org/10.1108/TR-04-2017-0085 

Yulita, H. (2019). Influential Aspects of Family Vacation Decision-making: Evidence from 

Indonesia. 250–256. https://doi.org/10.5220/0008491402500256 

Zaitul, Z., Ilona, D., & Novianti, N. (2022). Village-based tourism performance: tourist 

satisfaction and revisit intention. Polish Journal of Sport and Tourism, 29(2), , 29(2), 36-

43. 

Zeithaml, V. A., Parasuraman, A., & Berry, L. L. (1990). Delivering quality service: Balancing 

customer perceptions and expectations. Simon and Schuster. 

Zeng, L., & Li, R. Y. M. (2021). Tourist satisfaction, willingness to revisit and recommend, 

and mountain Kangyang tourism spots sustainability: A structural equation modelling 

approach. Sustainability (Switzerland), 13(19). https://doi.org/10.3390/su131910620 

Zhang, H., Jiang, J., & Zhu, J. (2023). The perceived value of local knowledge tourism: 

dimension identification and scale development. Frontiers in Psychology, 14. 

https://doi.org/10.3389/fpsyg.2023.1170651 

Zhang, H., Tian, L. Q., Long, S. J., Li, R. B., & Wu, Y. J. (2023). Tourist Rescue in Natural 

Disasters. SAGE Open, 13(4). https://doi.org/10.1177/21582440231215149 

Zhang, H., Wu, Y., & Buhalis, D. (2018). A model of perceived image, memorable tourism 

experiences and revisit intention. Journal of Destination Marketing and Management, 8, 

326–336. https://doi.org/10.1016/j.jdmm.2017.06.004 

Zhang, J., Jin, L., Pan, X., & Wang, Y. (2024). Pro-Environmental Behavior of Tourists in 

Ecotourism Scenic Spots: The Promoting Role of Tourist Experience Quality in Place 

Attachment. Sustainability (Switzerland), 16(20). https://doi.org/10.3390/su16208984 

Zhang, K. (2024). Research on Service Quality Improvement Strategies of Rural Tourism. 

Applied Mathematics and Nonlinear Sciences, 9(1). https://doi.org/10.2478/amns-2024-

3125 

Zhang, Q., Popa, A., Sun, H., Guo, W., & Meng, F. (2022). Tourists’ Intention of Undertaking 

Environmentally Responsible Behavior in National Forest Trails: A Comparative Study. 

Sustainability (Switzerland), 14(9). https://doi.org/10.3390/su14095542 

Zhang, Y., Sotiriadis, M., & Shen, S. (2022). Investigating the Impact of Smart Tourism 

Technologies on Tourists’ Experiences. Sustainability (Switzerland), 14(5). 

https://doi.org/10.3390/su14053048 

Zhang, Y., & Wang, L. (2019). Influence of Sustainable Development by Tourists’ Place 

Emotion: Analysis of the Multiply Mediating Effect of Attitude. Sustainability, 11(5), 

1384. https://doi.org/10.3390/su11051384 



299 

 

Zhenbin, W., Ramachandran, S., Siow, M., Subramaniam, T., & Hui, Z. (2024). Exploring the 

Formation of Behavioral Intention Toward Rural Tourism via Sensory Experience and 

Memorable Tourism Experiences, a Case Study in Henan, China. Journal of Quality 

Assurance in Hospitality & Tourism , 1–25. 

Zheng, H., Ahmad, M., Khan, A. J., Hanif, N., & Chaudhry, I. S. (2024). Tourist revisit 

intention: A focus on perceived service quality, place attachment, and tourist intimacy. 

Social Behavior and Personality, 52(4). https://doi.org/10.2224/sbp.12943 

Zhong, J. (2024). A Study of the Effect of Tourist Experience Quality on Loyalty and Revisit 

Intention in Tourist Destinations. Applied Mathematics and Nonlinear Sciences, 9(1). 

https://doi.org/10.2478/amns-2024-3103 

Zhou, Q., Pu, Y., & Su, C. (2022). The mediating roles of memorable tourism experiences and 

destination image in the correlation between cultural heritage rejuvenation experience 

quality and revisiting intention. Journal of Marketing and Logistics, 35(6), 1313-1329. 

Zhou, W., Chen, L. Y., & Chou, R. J. (2021). Important factors affecting rural tourists’ 

aesthetic experience: a case study of zoumatang village in ningbo. Sustainability 

(Switzerland), 13(14). https://doi.org/10.3390/su13147594 

Zhu, H., & Deng, F. (2020). How to influence rural tourism intention by risk knowledge during 

COVID-19 containment in China: Mediating role of risk perception and attitude. 

International Journal of Environmental Research and Public Health, 17(10). 

https://doi.org/10.3390/ijerph17103514 

Zolotarev, S., Kusakina, O., Ryazantsev, I., Yushchenko, I., & Ivashova, V. (2023). Transport 

accessibility assessment of rural tourism facilities. E3S Web of Conferences, 376. 

https://doi.org/10.1051/e3sconf/202337604005 

Zulfiqar, U., Abbas, A. F., Aman-Ullah, A., & Mehmood, W. (2024). A bibliometric and visual 

analysis of revisit intention research in hospitality and tourism. Journal of Tourism 

Futures. https://doi.org/10.1108/JTF-01-2024-0013 

Zulgani, Z., Junaidi, J., Hastuti, D., Rustiadi, E., Pravitasari, A. E., & Asfahani, F. R. (2023). 

Understanding the Emergence of Rural Agrotourism: A Study of Influential Factors in 

Jambi Province, Indonesia. Economies, 11(7). 

https://doi.org/10.3390/economies11070180 

  

 

 

 

 

 


	1-3.pdf (p.1-3)
	4.pdf (p.4)
	5-Selesai.pdf (p.5-324)

